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1. The situation in the tourism market
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The tourism world today: ... 200 countries .... Wl zamzia

/’///

el I, V'S!:QQJP &,.ﬂ..._.’Po ( SKA\ /‘/\

Ecuador

TANZANIA

The Land of Kilimanjaro & Zanzibar %‘g

(C ;,. ., Norway Life at its purest
= —— - J B i
| the seychelles islands o e S %C‘hqmas
another world

Kazakhstan

Nawibia Tourismw Board ] 1 !..D.
/ - e
e L =
ROAG Nia “

CAMBODIA

(%ﬁfdm a ;- Waonder

5
Qéa

Dﬁ?fml tely
Korea u

Be Inspired
CS?HN& Sl'l Lanka Czech REpUbllf_‘

A land like no othe

BRASIL

., TALIA .
r’>ﬁ ?fLFPlgjﬁf; NAND ,(,,[Q w
Rustvalia :

whe re it all beg ns

Venezue,r\ TOURISM

Incredible ndia AT NEW ZEALAND

Switzerland. _;..\ M‘l<’\@ A Ndonesia




CI'TY OF NANAIMO

... 200°000 Cities & Destinations ..... NS

{.

=0

QS N ¢ AN

Q,g:/_) . :i:alzl:gHAH.-. [JE] th VA
(

S - £ NG
g solar city b @ Stockholm
Lgt L

s M

L.

»
ﬂ”m BITY[]FSYDNEY o ;-1.':I.|.-‘ ﬂnE:::A 1 ng‘%ﬁ
CITY OF 2l — e o -
MELBOURNE i B o0 g’ STUITGART SANJ OSE
Iél Clt}" C_lf Aubu-;r‘n CITY L CAPITAL OF SILICON VALLEY
L OAKLAND '
KGSTON AR Jobura
PRA|GUE
— PRA|GA ~ )
PRA|C Ioronto
: -

here Nowu x Gemeente Amsterdam .
b ¢ y 18

SEIMERICO
2o m ol M
I' 1 _Ir E': R
A Ny 2 <,
% '& ® DENVER Delhi Tourism

DULUTH Hamilton

o2
Russellville -

Coventry City Council

Québec muenchen:sde

City and Area == _——ARKANSAS i \ NS a
_ - S SHATLE
Tallinn AMBRIDGE

[TIUS

-

@ ‘ ] "
| ]
. -_1 'I
-
-"'._ = _:-"- T

Aﬂa@
W}’; the Heart
of the FUN!

CITY OF
BALLARAT




and 200000000 businesses. P
- Baikalfours

>

[}
)

Emirates

HSL

| EVERYTHING FOR YOUR HOLIDAY | : Tour & Travel Co.

CANDLEW@D

S UITES

; 7 SINGAPORE
P_‘. P AIRLINES

FOR SCOTLAND

—

WILDERMNESS

= A F A HFE |5

THE GRAND

NEWY [DELHI

S

RENAISSANCE.

. HOTELS - RESORTS - SUIITES

SINGAPORE
SERVICE STAR

Dur lourneys Change People's Lives

()

S p a c e
DIVING TOUR OPERATOR

BELLINGHAM
MT BAKER

Russian A Refresting Change
Railways

wWhl .-{-ra vel

...your local connection

A

Riad Agraw

Hotel -Restaurant

.

KATARINA

.o | |
[ —— -
H L l * * * * JAPAN AIRLINES e IMCOMING TOUR. DPERATOR AMD CRUISE SPECIALIST
e ole

LAUREN pdﬂQI ama d
i el & rourism KLM IS ‘ I' .
I

}@ RUSSIAN Adventures

% Ecotours by Agnes EXAPRESS

Travel Experiences that Transhorm You

_ﬁ_,JEDSk P

NOVOTEL

Vietnam Airlines

SALNERHOF



Zle a

and some ten thousands of outgoing
[ueeied £ = W e - W o W

LOGO TEXT HERE e T p—— TIRIFL R 2
- - o e -ﬁ C

EFERE T | e [ bty = - | R el =

Srmrnw e T e e Ve e S Twew = wrwl oy e by B T D B

L B

' = f
) -

[ -

e B “ewrwl Sorewy L Vo S Lnom S Ternl Lowewr Luow = e “wrn| e Bewrey Barimm Twrwl lowewer Leow i B Tewewm

UTRE IS

Torom oo o i " S T Serew oarow Snama Sacy cepw T wewl D Torw g e e | L

¢

LOCD TEYY HERE

T e -

B B
recwmesen T e - LI .

||||||||

5 TRAVEL RETWOEK LLP

ESATLT LN LOT = "l I Sl e

armam - Torw e s L e S Mo S o | ™ Torw Zoad o e e S e

Ternl Lowewer Leos Vesber Doy meeen) e S S D' Towreow S o L

u Lormnne

&7

e T wrwl Lol laesmar Vs B . sl b -

T

Iraupl _

& Incoming operators

;'ﬂ ==

A i) gl

¥ Troevaliucae
rl = Fe b e B

5]

| i [a [l ]

-'I'Il'_-'l-". T Enon Llwmir= “=rew Zpeee owom Saml

= wrwl Lot L e onie I - S e b ) Twrem S ey S

-----------------

“erem r.l-I e L

Hit= = Wi lamIees

“ewewl Sowee Laem. Coy o

i et b e

e o = o Jememy = T ]

Sy i e e ey b ——d el Sowrery o w e b Tl Soaewr Lemma - D B Twrml Lo e Vb S mew e Do e b Serrw| Spwery o ———

|
= 1
:"-'.r\. S
.-ft:.;:'.rf i,
L]
o

Ear=ra= rmcnars wrm Jpmirn rwidr e

} . +r|p 'E)‘IENE]F Iraved ,

H By o L
Twren Lol s T AT

-r-r.-.--r.l. l.d:l o= AL DL PR S armr "menl S

""" Halanka

FACATIiDHE

AT S Em T W EAC E S

e s | e T e Frmn oo L Jowm. R S Toren oo e Teeem Lao R N ] Sewrwl S S pm el = Bacemiieee “ewewl ward o Ve L

M Saarr. u Dot

B erarlinme B

Twrnl wyed s mmary

HH ot e

......... “erew| e e Evelen i - L. e wgwewy wn s - B

>
e+logo8itbm=isch&thl=de&safe=active8tbih= 1ET4EJ.|:}IW 38008triz=1C1GCEB_ EnCHB-fIECHE-'-'lSEEEa Abived=2ahUKEwi9- tErkEDEh'—‘l.I'iIszDHHSquDLMﬂerﬂKAEEBQgBELgC

E R
5’1'5."3:'*;{’-} W



This means, firstly, that we have highly
iIntense competition in which
entrepreneurial survival is not
guaranteed.

Seite 9
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Where does your company stand in terms of sustainability on an axis of 1-57?

1 = Nowhere

3 = Starting line left behind us - with clear intentions

5 = We are sustainability professionals or could call ourselves "best practice”

HSLU






Sustainability management or "Corporate Social Responsibility” (CSR)

Corporate Social Responsibility (CSR) is the social responsibility of companies in the sense
of sustainable business.

The term CSR describes a company's voluntary contribution to sustainable development that
goes beyond the legal requirements.

CSR stands for responsible corporate action as a guiding principle in the actual business
activity (market), through ecologically relevant aspects (environment) to the relationships with
employees (workplace) and the exchange with the relevant stakeholders.

HSLU
HSLU ITM Fabian Weber



What is sustainable tourism?

"Tourism that fully considers its current
and future economic, social and
environmental impacts, taking into
account the needs of visitors, industry,

the environment and host destinations.”

UNWTO, Sustainable Tourism - Definition



http://sdt.unwto.org/fr/node/35792

Why is sustainability important?

Tourism is fundamentally one of the strongest drivers of economic growth and development and
has enormous economic significance in many places. Positive as well as negative!

Misguided developments have fatal consequences!

‘‘‘‘‘‘‘‘‘ UNWTO TOURISM DATA DASHBOARD

UNWTO TOURISM DASHBOARD

The UNWTO Tourism Data Dashboard - provides statistics and insights on key

LANGUAGE SERVICES
indicators for inbound and outbound tourism at the global, regional and national

'''''''''''' levels. Data covers tourist arrivals, tourism share of exports and contribution to GDP,

https://www.unwto.org/unwto-tourism-dashboard

HSLU


https://www.unwto.org/unwto-tourism-dashboard

But, tourism is not only an economic saviour in a beautiful, ideal world ...
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Who wants such conditions a
their holiday destination?




“Authorities in Thailand have ordered the temporary closure of the beach made famous by Leonardo DiCaprio

in the movie The Beach.
Maya Beach, on the Thai island of Koh Phi Phi Leh, will be closed for four months from June.

According to officials, the closure is a bid to halt environmental damage caused by tourists”

BlB|C
NEWS

29 March 2018
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NS Wi+ 51
There are thousands!
Never nice for the neighborhood, for the place, for the local population, etc.

But the money earned is guaranteed to have already flown out.
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Climate change - bushfires, forest fires ...

_W_-_

https://www.mercurynews.com/



Hurricanes, droughts ...
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Social conflicts ...




Overtourism ... soon again at the first places.
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The significance of sustainability in tourism




Original & natural offer

Tourist offer

Natural offer

Landscape
Flora, fauna
Climate, natural monuments

Socio-cultural offer

Culture, tradition, customs
Language, mentality

Hospitality

Monuments (hist., cultural, techn.)

General infrastructure

Politics, Social Affairs, Education
Supply and disposal
Communication, transport

Derived offer

Tourist infrastructure

Accommodation, catering

Travel advice, organisation

Tourist transport

Inter-company tourism organisation

Leisure

infrastructure

Hiking and cycling trails
Attractions: Events, happenings

Special tourist offers

Spa and baths

Trade fairs, conferences, exhibitions
Events

- -

Care and mindfulness out of interest for a Care and mindfulness out of
fit & authentic future (private) self-interest

HSLU



This means, secondly, that our industry
cannot be indifferent to what happens to
the world. We must do our part to avoid
the disaster.

Seite 33
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The history of sustainability is quite old

HSLU

= 1972.
= 1980:
- 1987
- 1992.
= 2002:
= 2012:
= 2015:
- 2021.:

UN Conference on Human Environment in Stockholm
World conservation strategy of the IUCN

'Our common future' (i.e. Brundtland report) of the WCED
Rio Earth Summit/ UNCED - Agenda 21, etc.
Johannesburg Earth Summit

Rio+20/ UNCSD

Sustainable Development Goals

The Glasgow Climate Pact - UN Climate Conference



The United Nations Sustainable
Development Goals (SDGs),
which all UN member states (193)
have agreed to achieve by 2030".

17 goals with 169 targets.
Tourism has the potential to

contribute, directly or indirectly to

all the goals.

HSLU
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Commitments, reaffirmations, acknowledges and "“nice words”

are not enough, especially when goals are not obligatory!

Actions and consequences if goals are not achieved, are

needed. And will come. And such we will not love.

HSLU February 16, 2023 Page 37



EARTH
OVERSHOOT
DAY

Earth Overshoot Day
1971 - 2022

1 Earth 1.75 Earths

December
MNovember
October
September
August
July

June

May

April
Marech
February

January

I The trend is clear!
r:;""'

Ecological Footprint:
Earth Overshoot Days.org

@{) sveranoor FOORAFS fﬂ‘“ R Source: Nalional Footprint and Biocapacily Accounts 2022 Edition Page 38
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Let’'s watch the actual situation




Travel agency employees' voices on the topic of sustainability at client level

HSLU . —

~ourismus in der Kritik", Torsten Kirstges; 2020, ISBN: 978-3-8252-5338-7



Verbal-ideal value level and real behaviour

HSLU

. Strong discrepancy between environmental awareness and

active environmental commitment

. Even expert opinions differ (Does vegetation suffer more from artificial

snow than from natural snow? Does tourism benefit or harm more in developing

countries?)

. Long process towards new actions in the leisure and holiday

sector (low willingness to make personal sacrifices, restrictions on standard of

living, voluntary CO2 compensation payments, etc.).

. Negative effects of one’s own behaviour are considered to be

rather insignificant, often due to a lack of knowledge about

ecological and social interrelationships.

. Responsibility is attributed to politics, technology or tour

operators

February 16, 2023

Page 41
Source: ,Tourismus in der Kritik", Torsten Kirstges; ISBN: 978-3-8252-5338-7



Paradox of a «soft mass tourism»

It is the duty of both sides: offer and demand need to change

towards a more sustainable tourism!




The difficulty to motivate people to travel more responsible

RESPECT

LOGAL
CULTURE

LR

PPPPPP



How to motivate tourism actors?

A journey of a thousand

miles begins with a
single step

- Lao Tzu

HSLU February 16, 2023 Page 44



Thirdly, this means that we, 1.e. the
politicians, the tourism companies and
the travellers themselves, must
massively increase our commitment to
sustainability.

HSLU 16. Februar 2023 Seite 45






How are other countries positioning themselves?
Example Slovenia - Homepage slovenia.info

Identity &

Green Boutique g

Discovering green
Slovenia

In Slovenia, we are committed to sustainability. For generations we have lived

THE STRATEGIC VISION
FOR SLOVENIAN TOURISM

Slovenia is a global green iy
boutique destination for
demanding guests who are

seeking a diverse and active
experience, peace of mind and

personal benefits. IS R Tl g =2y s 1o o 131 ) S AL V=1 yehale| and remarkable biodiversity. We reward the most sustainable destinations with
Sustainably. the Slovenia Green label and there you can enjoy truly green holidays.

and worked as one with nature and we hope to preserve it for generations to

come. Here you will find ancient forests, crystal clear waters, unspoiled nooks

Trust the green

Slovenia is a land that tells & green story. We are surrounded by gresnery
wherever we look — towards the Alpine peaks, the green forests, the Adriatic,
the mysterious Karst, the vineyards, or the Pannonian plains. Unspoiled green
nature encourages us to be responsible in our actions and when protecting it
Under the auspices of the Green Scheme of Slovenian Tourism, we are

realising green pelicies and creating green adventures. The Slovenia Green
label, which is a commitment to a green future, is being awarded within the
framework of the relevant National Programme. An increasing number of green

Eight destimations of = Sy W

destinations, providers, parks and agencies wish to leave a beneficial impact on Cradh jl_l‘"f'“-:-:'::__" Sforhw

excellence in Slovenia dhe _ .__.
visiting Slovenia

the environment and local community. You can trust those that have obtained

the Slovenia Green label since they hold an internationally-recognised quality Green story of Slovenia Green natue SCHRNISEN :
. N . flavours = the European Destinations of Everything you need to know for a green and
and sustainability rating. Spend holidays in green. Excellence responsible visit to Slovenia.

HSLU



How are other countries positioning themselves?

Example Norway - Homepage visitnorway.com

HSLU

NORW.

traveling greener, visiting sustainable destinations, eating delicious local food, and participating in

Culinary gold from leftover
food

The fine dining restaurant Rest in Oslo
tackles food waste with a menu based
on surplus food and
unsaleable produce.

Greenspiration

Travel is all about feeling good. Discover how you can explore Norway with a cleaner conscience by

Instagram-friendly green adventures.

Green news from Norway

%r

¢ o y
' ' e
.. IA\B':' g
The bee highway through
Oslo

Thanks to a guild of urban beekeepers,
businesses, and locals, the bees of Oslo
can safely fly across town zll the way
from Holmenkollen to Lake Neklevann.

The world’s first plastic-free Join the battle against food

shipping company waste today
Plastic bags, plastic cutlery and plastic Mare than 1,600 companies celebrate
packing will soon be blasts from the the International Environment Day with
past as Hurtigruten bans all single-use the campaign "Cut Food Waste 2020".

plastic from their ships.

Feeling
good,
cleaner
conscience

Green

Authentic Local food

Some places just care a bit more. About the environment, their unique culture, the local community,

and last but not least - your wellbeing. Travel smooth and visit a more sustainable destination on

your next adventure.

SUSTAINABLE
DESTINATION

'
’\ L OCAL ENGAGEMENT
M A LONG PERSPECTIVE

Sustainable Destination 1= the Mordic

region’s only national labelling scheme for
travel destinations. It is a tool for
sustainable development of businesses and
destinations when it comes to the
environment, the local community, the
cultural heritage, and the economy.

The label does not mean that the
destinations are 100 per cent sustainable
yet, but in a leng-term process. They are
evaluated every three years.

Green local tips

Travel greener

Make sure your holiday in Norway has the smallest footprint possible.

GREEN
{ TRAVEL

=




How are other countries positioning themselves?
Example Iceland - Homepage visiticeland.com

responsible Look after
tourist mother
pledge nature

INSPIRED

ICELAND

TAKE THE

ICELANDIC £ _eamaoee

PLEDGE

Travel responsibly in Iceland. Encourage your

friends to do the same.

’ Py, e N
CELAND IS ONE OF THE MOST AWE-INSPIRING PLACES ON EARTH. WE'LL SHOW YOU ENROLL IN IHE K

HOW TO RESPECT AND BE IN HARMONY WITH MOTHER NATURE, SO YOU CAN FEEL AT
v ACADEMY

HSLU



How are other countries positioning themselves?
Example New Zealand - sustainabletourism.nz

HSLU

Tiaki Respect
: Future
Culture Promise - People & L
Take Care Lapnd responsibility

How to care for New Zealand

LEADING THE WORLD IN SUSTAINABLE TOURISM

The New Zealand Tourism Sustainability Commitment aims to see every New Zealand tourism
business committed to sustainability by 2025.

ECONOMIC COMMUNITY

Economically sustainable, resilient Communities which benefit from
and innovative businesses and are supported by tourism

...."h.

Drive carefully

Be prepared
COMMITMENTS 1-3

Achieving Economic Sustainability Achieving Visitor Sustainability

Tiaki promise

I
A. Please follow Tiaki promise here (7 to help protect and preserve our home while JESEUSSEeIE LI NLL DRIV R R A YL L C

. LIGHTLY AND LEAVING NO TRACE
travelling around New Zealand.

p—

TIAKI MEANS TO
CARE FOR

TRAVEL SAFELY, SHOWING CARE AND
CONSIDERATION FOR ALL

PEOPLE AND
PLACE.

RESPECT CULTURE, TRAVELLING WITH AN OPEN

HEART AND MIND COMMITMENTS7.9  COMMITMENTS 10-12

Achieving Community Sustainability Achieving Environmental Sustainability



How are other countries positioning themselves?
Example Finland - visitfinland.com

4 |/ VisitFinland.com Home  Travel Info  About Finland Destinations Seasons Experiences 3 _ . -
" My Stay Othersites English Open search
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A new case: Turkey

‘ TURKIYE TOURISM

Home > Turkiye's Sustainability Move

Turkiye signed a collaboration agreement with the world’s top environment and sustainability platform Global Sustainable Tourism
Council (GSTC). With the agreement, Turkiye and GSTC will introduce for the first time a National Sustainable Tourism Scheme an

official GSTC status. Thanks to the new program, the Turkish tourism industry will accelerate its global sustainability practices.
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Turkiye’s National Sustainable Tourism Program

ﬂ CONTROLLIniON b | i"‘\.\
gmﬁ
S .

A new spectacular case.

1 42

year verification/certificate criteria

Stage @ Stage® Stage ®

Sustainable Touris ' ' '
verification verification certification {IHH’I’IP‘I[U\.‘I‘II{}I:“"N“ An idea for a discussion
S T TR during lunch-time: how
S i L ey do yo% evaluate the
3 stages il
e T Turkey-case? And how

would you feel if you
were forced?

GSTC FULL
COMPLIANCE

. ak Hm{i il pvey without TGAY PEFmIs s
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Systemic conclusion from an international comparison with selected countries
Rough categorisation of the different approaches

Strengths:
v Uniform approach
v' Marketing to the outside world Top-down
v Pressure from national Meta-Governance Approach
authority

= State government as
initiator for a national

Weaknesses: sustainability system

— bureaucratic
— long processes
— high costs

Strengths:
Bottom-up v’ Low barriers to entry

v Higher acceptance, as co-

developed by the company itself
= Various actors from the P Y pany
private sector/associations
as initiators for different Weaknesses:

initiatives — Too little commitment
— Lack of uniformity

Best Practices Top-Down

SLOVENIASE ‘o susmasie
GREEN ﬂ 7< DESTINATIDNJF

Slovenla Norway

Self-Governance Approach

Best Practices Bottom-Up
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... and the situation in Switzerland
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Movement also in Switzerland - the State Secretariat for Economic Affairs SECO will push

Tourism policy
Fields of action

Old tourism strategy until 2021

“Sustainability” was and
“action principle only.

HSLU

RAHMEN-
BEDINGUNGEN
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®
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liches Regulie-
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UNTER-
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FORDERN

O,

Produktivitat der

Tourismus-
unternehmen

O,

Touristischer
Arbeitsmarkt

NACHHALTIGKEIT

DER TOURISMUSSTANDORT SCHWEIZ IST ATTRAKTIV UND LEISTUNGSFAHIG

CHANCEN DER
DIGITALISIERUNG
NUTZEN

O,

Digitale Transformation
von Geschaftsprozessen
und -modellen

®

Digitale Transformation
der Marktbearbeitung

ol |

SGH
S

SUBSIDIARITAT

ATTRAKTIVITAT DES
ANGEBOTS UND DEN

MARKTAUFTRITT
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@

Investitions-
forderung
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Sochwelz.
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Vision

Ziele

Handlungs-
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Instruments of CH Tourism Policy

Innotour

SGH

Switzerland Tourism

NRP

Cableway concessions

Special rate VAT
CBA Hotel and Catering Industry
Tourism vocational training

Tourism statistics
Tourism Forum Switzerland

Mechanisms of action

SGH

Schweiz
Tourismus

Innotour

NRP

Seilbahn-
konzessionen

HSLU

Infrastrulktur

Marketing

Innovation

Zusammen-
arbeit

Wissens-
transfer

Innovation

Zusammen-
arbeit

Wissens-
transfer

Infrastruktur

Infrastruktur

Wetthewerbsfahigkeit
und Nachhaltigkeit
Beherbergung

Wettbewerbsfahigkeit
Tourismusstandort
Schweiz und Bereitstellung
von Informationen

Wettbewerbsfahigkeit
Touristische Leistungs-
trager

Wettbewerbsfahigkeit,
Wertschopfung und
Beschaftigung im Berg-
gebiet und landlichen
Regionen

Technische Sicherheit und
Umweltvertraglichkeit

Wirtschaftliche
Leistungsfihigkeit

Gesellschaftliche
Solidaritat

Okologische
Verantwortung

Impactin ...

Spatial concept Switzerland

Promoting coherent spatial development

Model project for sustainable spatial development
Strategy for building culture
Cultural Promotion Act
Green Economy Action Plag
Reffnet.ch

settlement

Transport sectoral plan

Action plan for non-motorised traffic
Competitive tender ProKilowatt
Disposal of photovoltaic systems



New federal tourism strategy (from Nov 2021)

Vision

Die Tourismuswirtschaft
Ist international wettbewerbsfahig und
der Tourismusstandort Schweiz ist attraktiv und leistungsfahig

Zur nachhaltigen
Entwicklung
beitragen

Ziel Ziel
1 X 2 = 3 4 5
Rahmenbedingungen Unternehmertum Zur nachhaltigen Chancen Attraktivitat Aktivitaten
verbessern fordern Entwicklung der Digitalisierung des Angebots und
beitragen nutzen den Marktauftritt e
stdrken Baukultur,
Landschaftsgqualitat
und Biodiversitat
erhalten und INMn ' Wert
setzen
Aktivitaten Aktivitaten Aktivitaten Aktivitaten Aktivitdten a
Anpassung an
den Klimawandel
unterstatzen
=
Férderinstrumente
Umsetzung
Innotour Schweizerische Gesellschaft Schweiz Tourismus MNeue Regionalpolitik «Swisstainable»
fir Hotelkredit unterstatzen
Grundsétze
Schwerpunktsetzung Umsetzungsorientierung Zielgruppenorientierung Subsidaritat
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Systemic conclusion from an international comparison with selected countries
Rough categorisation of the different approaches

Strengths:
v Uniform approach Top-down
v' Marketing to the outside world

Your option for action as
: . Meta-Governance Approach
v' Pressure from national authority PP

an association/community
and as independent actors!

= State government as

Weaknesses_: inititat_or beIF_ta natitona| Voluntarily, before you are
o bureaucratlc sustalnabdllity system tOId what to dO-

— long processes
— high costs

Strengths:
Bottom-up v’ Low barriers to entry

v' Higher acceptance, as co-
SLOVENlAw ’ o . Various actors from the developed by the company itself

G BEE N ‘ 7{ DEST'”‘“T'D“JF private sector/associations

as initiators for different Weaknesses:

initiatives — Too little commitment
— Lack of uniformity

Best Practices Top-Down Self-Governance Approach

Slovenla Norway

Best Practices Bottom-Up
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Where we are today.
Sustainability is no longer a niche topic

No future
Without sustainability.

Where the next journey goes will be influenced more
by the sustainability of the offer in the future.

Sustainability

as enrichment.

Sustainable travel does not mean doing without,
but travelling more consciously and with more
enjoyment.

HSLU




The three levels of the
Swisstainable programme.

Evidence instead of just
fine words, promises and
declarations of intent.

HSLU

Level | -
committed

The first level is aimed at
businesses without certification
or other proof of sustainability
that want to commit to
sustainable business
management and develop their
business further in the direction
of sustainability.

Requirements
— Signing the Commitment to

Sustainable Development

— Designation of a
Sustainability Officer

— Carrying out a sustainability
check

— Define at least three concrete
measures that will be
implemented within the next 24
months.

Level Il -
engaged

The second level also requires a
commitment to sustainable
corporate management and
ongoing development. In addition,
certification or other proof in at
least one sustainability area must
be available for this level.

Additional

requirement

- Existing external itemised
evidence of implemented
measures

Level Il -
leading

This level is designed for
companies that already have a
comprehensive and recognised
sustainability certification.
Certifications that cover all
dimensions of sustainability and
are regularly externally audited
are taken into account.

Additional

requirement

- Documentation of a
recognised sustainability
certificate for Level lll






How does the Swisstainable program develop

How does the Swissiainable programme develop?

Swisstainable programme STV_FST  switzeriand Tourism. ";ﬁ}j
0N

Laiest available data: 8.02.2023

B Levell—committed [ Level Il - leading Region Categories https://www.stnet.ch/de/swisstainable/swisstaina
B Level ll - engaged registered / in process (Alle) v | | (Adle) v ble-dashboard/
Level of partners: n=1.644 Development of registration
o It look d. But
ooks good. But ....

1400

registered / in process | | — committed

39 2%, n=645 1% n=660
1200
1000
a0
600
Level Il — leading Lewvel Il — engaged
11.7%, n=192 8.9%. n=147

400
200

Total coverage

4-21
5-21
G-21
7=21
g-21
9-21
11-21

12-21
11-22

Page <Nr.»

10-21
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— 0 1 = L @ P 0O )y &
—

12-22
1-23
2-23


https://www.stnet.ch/de/swisstainable/swisstainable-dashboard/

Fourthly, this means that sustainability
initiatives have been launched In some
places. But seen as a whole, In far too
many countries "nice promises”
dominate or passivity even prevails. If
governments do not act, it is up to us, the
tourism industry, to take the reins.
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... from websites of participants of this event today

https://www.mystsnet.com/de/




LEGAL Vacation Types Trip Planning About Us

- About - User Agreement
, , , Most Popular Where to Start Our Blog
- Qur Leadership - Privacy Policy
- Partners - Cookies Policy Luxury Rail FAQs Experience
- Blog - Terms & Conditions Famous Trains Accessibility Careers

Cancellations L akes & Mountains Contact Us Cookie Policy

Uber uns =
halbtax 2= = T

Unternehmen

Team

Jobs

8 examples of different companies that do not e =

mention sustainability on their websites...
About Us -t Us
Terms & Conditions
Privacy Policy ure Request
FAQ Promotions Distributor Collaboration _ ,

Privacy Policy Make a Payment
Press Student Store Affiliate Program
Gift Careers Expert Advice & Inspiration Groups
~ Points Card Influencer Partnerships
Sl ] Ere e Careers Travel Agents

PRODUCTS DESTINATIONS RECOMMENDED VACATIONS NEWS BROCHURES CAREERS ABOUT US CONTACT US
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Group Introduction About Partnerships Terms of use

About About us Merchant sign up Terms & Conditions

Press releases Merchant log in Privacy policy
Overvie

History
Mission
Find Bra

Business

Clients a

Blog | egal information

Contact Site map

& ~ n

[—

Holidays Contact & The
Viewer Support Company

Pamphlet

Guest reviews




‘omio

Omio (GoEuro), Delaware

In the office

Who are we History Team Fast Facts
Corporate

C

ers

As the ground transportation
/ leader in Europe, we help you
v make sustainable choices

ress centre

Become a partner

One in four Omio customers change their bookings

from flights to trains, reducing their individual carbon
footprint by more than 50 percent! Talk about down to

earth!

HSLU February 16, 2023 Page 71
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https://www.omio.com/about-us

Hotelplan UK, United Kingdom

HSLU

February 16, 2023

Hotelplan

Hotelplan
Hotelplan UK

Hotelplan UK is the UK subsidiary of Hotelplan Group, a large pan-European travel group headquartered
in Switzerland. We are a well-established family of five specialist tour operators, with a strong tradition of
excellence & high standards of quality and service. We are passionate about the holidays we offer, and
we always aim to meet or exceed the expectations of our customers'. Sustainability and responsible
tourism are at the heart of everything we do.

The Hotelplan UK family of brands includes Inghams, Esprit, Santa’s Lapland and Explore Worldwide all
based in Nelson House in Farnborough, together with Inntravel based near York.

Our Brands

_d Inghams

Online www.inghams.co.uk | By Phone 01483 791 111

Inghams have been taking people skiing for over 85 years. Founder Walter Inghams pioneered the ski
holiday business and is famed as "'The man who took Britain skiing'. Over the years we've built up
experience, respect and trust within the ski industry and take great pride in continuing Walter’s vision and

Page 72
Source: https://www.hotelplan.co.uk/
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TT Operadora

TT Operadora, Brazil
QUOTE 19/01/2023 - EURO (€) R$ 5.88 | DOLLAR (USD) R$ 5.45 [_Ti:_] E] =) TRAVEL AGENT'S BLOG I

CONTAC
\. us

TT OPeradora HOME DESTINATIONS ~ PACKAGES ~ TRAINS ~ OTHER SERVICES ~ INFORMATION ~ Q ‘

SIGN UP WITH US

TRAVEL AGENT LOGIN

m TRAIN TICKETS
TRAVEL AGENT MANUAL

TRAIN TICKET SEEKER
AGENCY SYSTEMS

Origin Fate

COMMISSIONING

SUSTAINABILITY

PAYMENT METHODS

DISCLOSURE BLADES

TT Operadora believes that sustainability will be a necessary choice in the coming years, but "We are in favor of a
unfortunately it will still take a while to be implemented correctly. We think now is the time to start
embarking on this journey, working closely with our customers and suppliers, step by step, in search WHO WE ARE

. : sustainable world."
of this concept of sustainable travel. _ A

CONTACT US

VIRTUAL CATALOGS
more conscious and

We specialize in train travel around the world, especially on the

European continent. TT Operadora is increasingly inserted this
effective means of transport in the preparation of its travel
packages.

In addition to the European train being fast, punctual,
comfortable, It is ONE OF THE MEANS OF TRANSPORT THAT
LESS EMITS CO,, which makes it sustainable transport and that
harms the environment little.

Page 73
https://ttoperadora.com.br/informacao/sustentabilidade/
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Bucher Travel Inc.,
Switzerland

r'.-.| Il_\..'l-l.‘.|I

buchertravel

SWITZERLAND

Who w

We are here
N0SsSIble an

Sustainability

e S lh

ITZERLAND

buchertravel”

It’s time to take responsibility!

The tourism market is dynamic and tourism companies are constantly confronted

with new social and economic developments. New travel trends and the
associated changes in travel behavior, the digitalization of all areas of life and
increasing competition are just some of the factors. Sustainable planning ensures

the long-term prospects of our company and the environment. All of our
employees act in accordance with the company’s own charter that allows us to
make a long-term contribution of our own.

decades of experience, proven workflows, creative

solutions, extensive net

WOr

WOrk, we create trust a
travel project.

Nd S

K aNd 3 Q00d dose O

uccessfully impleme

fun at

Nt you

% VALUES

HISTORY

%RITY Page 74
ource: https://www.buchertravel.ch/en/about-us
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Switzerland Tourism, Switzerland

Swisstainable - sustainable
travel in Switzerland.

Untouched nature touches our hearts. As a travel
destination, Switzerland is synonymous with
spectacular mountains, wild gorges and mystical
forests; our nature has the power to provide energy.
We aim to preserve this — for many generations to

come.

My Swisstainable Journey

bringing sustainable
tourism to life.

Learn more —

A new approach to travel

Sustainable travel doesn’t necessarily mean having to go without. Sustainable travel means greater
awareness and depth and more enjoyment. With this in mind, Switzerland follows its own
sustainability strategy: Swisstainable.

Swisstainable is all about having one’s finger on the pulse — and maximum relaxation in a natural

setting:

Switzerland.

A NEW APPROACH TO TRAVEL FACTS AND FIGURES PLAN A MORE SUSTAINABLE HOLIDAY OUR TIPS FOR RESPONSIBLE AND MINDFUL TRAVEL EATING, SLEEPING AND G

Real people, true stories:

-Fl.id{‘

-~ ~nd slide

s Py M L
.

Choice: The
and Sustainability

Page 75
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Railtour Suisse sa, Switzerland

raillour

SUSTAINABLE TRAVEL

| SEAMCH

raillol cueTamiap: £ Toave) :

RAILTOUR-FRANTOUR SETS ITSELF THE FOLLOWING THREE ENVIRONMENTAL PRINCIPLES

THE ENVIRONMENT CONCERNS US ALL
BY TRAIN FOR THE SAKE OF THE ENVIRONMENT

WE BELIEVE IN CLIMATE-FRIENDLY TOURISM

SUSTAINABLE TRAVEL WITH RAILTOUR-FRANTOUR

certifications are marked with the «Green» label. We focus on certification programs that are

HSLU February 16, 2023

Page 76
Source: https://www.railtour.ch/nachhaltig-reisen/#top



https://www.railtour.ch/nachhaltig-reisen/#top

{rmerope

Ameropa Reisen GmbH, Germany

Service Unternehmen Social Media

» ReisebUro-Infonet » Hilfe / Haufige Fragen » Uber uns

o

» Unser Service » Kataloge » Karriere & Ausbildung
» Reiseversicherung » Kontakt & Beratung » Nachhaltigkeit

» Bahntickets » Partnerprogramm » Instagram

» (utscheine

Ausgezeichnete
Nachhaltigkeit

Nachhaltigkeit gehort bei uns zu jedem
Angebot dazu. Wenn Sie mit der Bahn
anreisen, fahren Sie mit 100% Okostrom.

- a
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https://ameropa.de/allgemeines/unternehmen/nachhaltigkeit

Ninternational rail

International Rail, United Kingdom

Destinations

» Train Tickets UK
3 Train Tickets USA
» Australia Train Tickets

» Trenitalia
» Tilt Train
» The Blue Train

» Eurostar
» Thalys

» Thello

» TGV

» Train Tickets South Korea
» Canada Rail Pass

» Japan Train Tickets

» Vietnam Train Tickets

Practical

y Sitemap
» Careers
» Contact us

visitengland |

Home |

HSLU February 16, 2023

Rail Companies

Legal information Sustainability Travel the world

» Conditions of Use » oSustainability Policies » 'trail Flexipass

» 1&C's for social media B (ail Train Pass

competitions, prizes and giveaways » Interrail Global Pass

W international rail

Business

Home Rail Tickets RailPasses ¥ Countries ¥ Special Trains ¥ Blogs Contact Us

-

i

e

SUSTAINABILITY |

Sustainable travel means finding a way that travel and tourism can be maintained long-term, without causing harm to both Q

natural and cultural environments. It is about valuing our natural resources and choosing the greenest and most environmentally friendly way of travelling. Train travel
is one of the most sustainable means of travel, as trains emit up to 75% less carbon compared to cars and aeroplanes. International Rail are dedicated to finding the
very best rail tickets and passes across the world, so that we can encourage our customers, wherever possible, to think green, avoid the plane and take the train.

E
-



https://www.internationalrail.com/94-sustainability

Trip.com, Singapore

Trip.com

Trip.com Group
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Sustainable Travel Consumer Report 2022

:: ¢ |
We are keenly aware of our

fespans:brhty as a global

travel service provider.
At Trip.com.Group, we have

~ always been at the forefront

of the travel industry to step
up to the plate and leave the
world a.better place for all
mankind.”’

VELERT
CEQ, Trip.com Group

Trip.com Group
Foreword

We are excited to share Trip.com Group's first sustainable travel
report that features insights based on extensive surveys conducted
among our global users and travellers.

Through this process, we have better understood our customers’
views on sustainable travel, and how they see our role as a travel
provider. The results show resounding demand for more sustainable
travel options and the need for providers to better explain and label
sustainable travel products. For us, this is a very positive and
actionable message to receive.

The results reaffirm our vision to educate travellers better and
provide a greater volume and variety of reliable, sustainable travel
options. Our findings are a clarion call to ourselves as to our allies in
the travel sector.

Our mission, "to pursue the perfect trip for a better world",
embodies our ceaseless and unending drive to impact society and
the world positively. At a time when we all know the need for a more
sustainable world, we at Trip.com Group are committed to doing
more.

We are eager to share the results of our research and hope it drives
change in our sector. In the future, we will join hands with partners,
travellers and other stakeholders to venture towards a more
sustainable world.
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SBB Swiss

Company

Business C
Real estate

Jobs & care

“Do something great.
maoving with us.” Discq

and fantastic job oppc

More information —

o ig”

Federal Railways, Switzerland

Glima‘te-neutral SBB.

Sustainable energy. f

2

A P,

BK:'3 SBB CFF FFS
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https://company.sbb.ch/en/the-company/responsibility-society-environment/sustainability.html

TGV Lyria, France

TGV wrla Tickets & Fares v My Travel ~ My Stay ~ Lyria Company

-

Our environmental
commitment

Ecology: TGV Lyria, the champion of travel between France and

Switzerland

TGV Lyria has always striven to offer a service that combines
convenience and speed and respects the environment.
Incidentally, the environmental factor takes second place in your choice

of train over other means of transport between France and Switzerland.

More information

HSLU February 16, 2023 Page 81
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TGV Lyria, France

Tickets & Fares v My Travel v My Stay v Lyria Company ~

About TGV

Tickets & Fares v My Travel -~ My Stay v Lyria Company ~ @ EN v == Suisse v O\ BOOKING

Who are we?
CSR

. o

Rail partners|

Ne i Off

£~

HOME » CSR

CSR

TGV Lyria - Committed to the environment

<1

-n o
I-.-

& Vi
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LERNIDEE
ERLEBNISREISEN

Lernidee Erlebnisreisen GmbH, Germany

Trains Cruises AboutUs Contact Partner Page

LERNIDEE

TRAINS & CRUISES -
In close cooperation with various

organizations, Lernidee supports a

number of social projects that take

responsibility for the people and places
in our destinations.

In close cooperation with various organizations, Lernidee supports a number of social projects to take responsibility for
the people and nature in our destinations and in our hometown, Berlin.

At Lernidee, it is a time-honored
tradition to support social projects in

About Lernidee Our Vision Our Responsibility Our Trains Our Ships Brochures Berlin.

A ] (. 0O 1. 21"
ARCITTYOVNIEAENOINO 119 oo TynynNneiImMmi1iirys
= | E B | Ly r K N . ! | AP ¥ AR %
AOACRKIIOWIC i‘“‘&"{“’? 111 ;L? UL INCO pPullo ALJAAALY

' I The operation of our international journeys makes it possible for us
o nnt nnlv tn arknowledne niir reennncihilibv hiit tn Ao esamethina

For many years, we have supported
numerous social projects in our

HSLU
Februa ry 1 6, 2023 destinations with the help of our guests
Source: https://www.trains-and-cruises.com/ and partners.



https://www.trains-and-cruises.com/lernidee/our-responsibility

LERNIDEE E @

Lernidee Erlebnisreisen GmbH, Germany ERLEBNISREISEN

- Namibia
- Mongolia
- Russia
In Our Destinations - Laos
In close cooperation with various - SO uth Af|"| Cda
organizations, Lernidee supports a
number of social projects that take - Doctors without Borders
responsibility for the people and places
in our destinations.
HSLU February 16, 2023 Page 84

Source: https://www.trains-and-cruises.com/lernidee/our-responsibility/in-our-destinations



https://www.trains-and-cruises.com/lernidee/our-responsibility/in-our-destinations

LERNIDEE E @

Lernidee Erlebnisreisen GmbH, Germany ERLEBNISREISEN

- Integration of Refugees

- School Trips for Berlin Students

In Our Hometown, Berlin

- Language Week Neukolln

At Lernidee, it is a time-honored
tradition to support social projects in
Berlin.

HSLU February 16, 2023 Page 85
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LERNIDEE E %ﬁ

ERLEBNISREISEN

Lernidee Erlebnisreisen GmbH, Germany

- South Africa: Noluthando

Kindergarten in Cape Town

- Namibia: Katora Primary School

Projects Supported by
Our Guests and Partners - Zambia: Robert Dean School in

For many years, we have supported N 9 Werere
numerous social projects in our
destinations with the help of our guests
and partners.
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... and other examples from a non-representative selection
of tour operators’ websites
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Alsharq Reisen Berlin (political study tours and nature tours)
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Wir greifen aktuelle Ereignisse, beispielsweise Wahlen, bei unseren Reisen auf und versuchen diese ins Programm zu integrieren, indem wir zum Beispiel ein
Wahllokal besuchen. Dies gilt ebenso fir Ausstellungen, Konzerte oder lokale Kulturfestivals. Wenn solche Ereignisse das Interesse der Gruppe wecken, versuchen
wir spontan hierauf einzugehen. Wir sind stets offen fur inhaltliche Anregungen aus der Gruppe. Indem wir die Teilnehmenden ermutigen, sich aktiv an der
Reisegestaltung zu beteiligen, verhindern wir das klassisch passive Gruppenverhalten anderer Gruppenreisen.

INTENDIERTER IMPACT VON ALSHARQ-REISE

Wir erhoffen uns von den Reisen, dass die Teilnehmenden ihr politisches und/oder zivilgesellschaftliches Engagement ausbauen und das Erlebte weitertragen. So
haben sowohl Gesprachspartner*innen von vor Ort als auch Teilnehmende durch unsere Vermittlung Vortrage zu ihren Themenschwerpunkten in Deutschland
gehalten. Auch sind Kooperationen zwischen Hochschulen in Deutschland und in den Ziellandern entstanden.

ALSHARQ-REISELEITER*INNEN

Sehr gute Orts- und Sprachkenntnisse sowie zahlreiche Kontakte zu Politik und Zivilgesellschaft zeichnen unsere Reiseleiter*innen aus. Mindestens eine Person
pro Leitungsteam hat langere Zeitim Zielland verbracht und spricht dessen lokale Sprache(n) gut. Haufig hat mindestens eine Person im Reiseteam einen
familidren Bezug zum Zielland. Dementsprechend sind unsere Reise-Teams im Zielland bestens vernetzt. Wir setzen uns bei jeder Reise zum Ziel, geschlechter-
gemischte Leitungsteams einzusetzen.

FAIRNESS UNI) NACHHALTIGKEIT

Fair bedeutet fir uns, dass all diejenigen, die an der Entwicklung und Durchfuhrung der Reise beteiligt sind, eine angemessene Entlohnung erhalten. Wir
unterstitzen lokale Strukturen, Projekte und Initiativen in den Reiselandern - insbesondere auch dort, wo die (vermeintliche) politische Situation zu starken
Einbriichen im Tourismussektor gefiihrt hat. Unsere lokalen Partnerorganisationen wahlen wir auch unter den Gesichtspunkten von Umweltschutz und

Sozialvertraglichkeit aus.

Wir agieren nachhaltig und schonen die Natur so gut wir konnen. Auf unseren Camping- und Wanderreisen legen wir besonderen Wert auf einen verantwortlichen
Umgang mit der Umwelt und nattrlichen Ressourcen. Begegnungen mit Umweltorganisationen stehen bei vielen unserer Reisen auf der Agenda, insbesondere
dem drangenden Problem der Wasserknappheit schenken wir viel Aufmerksamkeit. Dartiber hinaus streben wir ein Produktportfolio an, in welchem die CO2-
Emissionen, die durch unsere Reisen entstehen, in einem ausgewogenen Verhaltnis zur Reisedauer stehen und ermutigen die Teilnehmenden auch zu
individuellen Verlangerungen vor und nach der Reise.

Quelle:

ALSHAR(
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cG Touristic Lower Bavaria (hiking tour specialist)

HSLU

Wandern.de

Nachhaltigkeit

Die Nachhaltige Wanderreise

Auf einen Blick: 10 Tipps fur
nachhaltige Wanderreisen

Nachhaltigkeit bei wandern.de
Das CSR-Leitbild von wandern.de

Informationen zum forum anders reisen
(far)

Informationen zu KATE
Mehr Informationen zu TourCert

Nachhaltigkeitsinformation fur
wandern.de Kunden

10 Nachhaltige Wanderreisen

@ Fragen? +49 (0) 8536 919178 lhr Wanderziel finden ... n

@ Mo-Fr 9-13 und 15-18 Uhr Reisesuche v Inspiration Infos Wandern.de v

Da} CSR-Leitbild

on wandern.de

Wandern.de ist eine Marke der cG Touristic. Die c¢G Touristic ist ein auf Wandereisen spezialisiertes Reiseburo und daruber
hinaus auch Reiseveranstalter fur ausgesuchte Wanderreisen weltweit. Leitung und Mitarbeiter der ¢G Touristic sind sich
Ihrer Verantwortung gegeniiber Gesellschaft und Umwelt bewusst und streben eine nachhaltige Arbeits- und auch
Lebensweise an.

Jm Rahmen unserer Unternehmenstdtigkeit bedeutet CRS, dass:

« die Umweltfreundlichkeit einer Reise ein wichtiges Kriterium zur Aufnahme in unser Verkaufsprogramm ist

« Leistungstrager und auch alle sonstigen Partner hinsichtlich Ihrer Nachhaltigkeit von uns kritisch hinterfragt werden

« Leistungserbringer, die uber die CSR tourism certified Auszeichnung verfiigen, von uns bevorzugt werden

« Sorge getragen wird, dass unser Arbeitsprozess ressourcenschonend angelegt ist

« samtliche Mitarbeiter in einer Atmosphare des Vertrauens, selbstandig, Kunden- und Unternehmensorientiert
arbeiten

« unsere Kunden aus einer grolRen Anzahl von ausgewahlten, umweltfreundlichen Reisen wahlen konnen

« eine kompetente Beratung, freundlich und individuell von uns erfolgt, so dass unsere Kunden vollumfanglich
informiert, die passende Reise buchen

Wir wissen, dass unsere Zielsetzung, ein nachhaltig arbeitendes Unternehmen zu werden, das standige Uberpriifen von
gesetzten Anforderungen, Anderungen und Neuorientierungen bedarf. Wir gehen gerne diesen Weg, da das Ziel uns
anspornt!

Source: https://www.wandern.de/das-csr-leitbild-von-wandernde
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Auf und Davon Reisen

Gummersbach (Focus
Asienreisen)

* CSR report available
* Mission statement also
mentions sustainability

HSLU
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AUF & DAVON
R EISEN]

UBER UNS

REISEZIELE REISEARTEN SERVICE KONTAKT

STARTSEITE - CSR / NACHHALTIGKEIT

CSR und Nachhaltigkeit

Faires und nachhaltiges Reisen
Seit der Grindung von Auf und Davon Reisen ist Nachhaltigkeit in Hinblick auf Umwelt- und Sozialvertraglichkeit grundlegender Bestandteil

unserer Reisekonzepte. Dieses Engagement wurde 2009 mit Hilfe der ,CSR-Reporting Initiative im Tourismus” offiziell bestatigt.

Als eines von nur 15 Pilotunternehmen in Deutschland wurde Auf und Davon Reisen bereits 2009 von einem unabhangigen, neutralen Gremium

anhand dieser Standards auf ,Corporate Social Responsibility” (CSR), verantwortungsvolles wirtschaftliches Handeln, geprift.

Auf der weltgraliten Touristikmesse ITB in Berlin im Mdérz 2009 erhielt Auf und Davon Reisen erstrmalig das EU-gefdrderte Gltesiegel flr

nachhaltiges Reisen verliehen.

Am 11. Marz 2009 wurde das Siegel feierlich vom friheren deutschen Umweltminister und ,Umweltpapst” Prof. Dr. Klaus Topfer Gberreicht.

Im 5l . Vom
Papiel er. Das
Ergeb

| Den CSR-Bericht konnen Sie bei uns anfordern.

Entwic _02 -

Verbr:

Schlds

Ihnen als Kunde bietet aas CSR-5iegel nun die Moglichkeit, ein veranstalter zu erkennen und auszuwahlen, der neben dkonomiscnen auch

soziale und okologische Ziele in seinem Handeln und seinen Anj ten verfolgt.

Diese Zertifizierung wird regelmassig alle 3 Jahre wiederholt g Zeit befinden wir uns im Prozess dieser Re-Zertifizierung

Den CSR-Bericht kénnen Sie bei uns anfordern.

Quelle: https://auf-und-davon-reisen.de/csr-nachhaltigkeit/
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BASIS Reisen

Bad Brickenau
(focus on India
tours)

HSLU

BASIS REISEN

HOME REISEN UBER UNS MACHHALTIGKEIT PRESSE

Projekte

Laufende Projekte

Soziales Engagement

Umwelischutz und
Landwirtschaft

HLER FINDEN STE UNS

KONTAKT

09761 126 3318

]
TRIE IR ACTE -PENEE ARAL (M
[INFORE AT -PROGRAMY. LN

PETCE-XNTAK TEORRALL AR
-'..r;if ..”'-I '*'i:l. |'I (ALAN |r| -

Handproducts

Den Bewohnerinnen und Bewohnern des Dorfes soll mit Hilfe von BASIS-Programs die
Miglichkeit gegeben werden, durch Eigeninitiative ihre Talente zu entdecken,

Selbststandigkeit zu entwickeln und dadurch ihre Lebenssituation zu verbessern.

Das geschieht durch die Teilnahme an verschiedenen Projekten wie Ndhen und Sticken in der
Mahschule, Malen und Siebdruck in der Kunstwerkstatt, Buchbinderei, Holz- und
Metallbearbeitung in Werkstatten, Lernen von Gesang, Tanz und landwirtschaftlichen
Tatigkeiten. Die landwirtschaftlichen Gerdte konnen ausgeliehen und mitbenutzt werden.
Weiter gibt es eine Baumschule, eine Fischzuchtanlage und eine Bio-Klaranlage fir die
Aufbereitung von Abwasser sowie verschiedene Projekte in den Bereichen Tierhaltung und
Trinkwasserversorgung.

Es wird auch Beratung zum biclogischem Anbau und zur Abfallbewirtschaftung fiir Schulen
und Universitaten angeboten. In allen Bereichen wird unter fachkundiger Anleitung

durch hauptamtliche regionale Krafte, jedoch nicht formell, ausgebildet. Um insbesondere
Frauen die Teilnahme an den Angeboten zu ermaglichen, wurde 1996 ein Kindergarten ergffnet.

Fiir weitere Informationen schreiben Sie uns auf info@basis-programs.com

BILDERGALERIE SERVICE KONTAKT

« Sustainability
mentioned on main
page

« Sustainability
projects listed

Quelle: https://www.basis-reisen.de/
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*  Ansprechpartner
. Q +49 - (0)4542-82 9510

H
Suchen

Feelgood Reisen

Molln (focus on Norhtern
Europe)

/N nach oben

* Mission statement
* Local value creation
 Climate protection
« CO2 compensation

HSLU

Quelle: https://www.feelgoodreisen.de/ueber-uns/nachhaltigkeit/



https://www.feelgoodreisen.de/ueber-uns/nachhaltigkeit/

Galapagos Pro

Frankfurt (Galapagos
Specialists)

Wer wir sind

Das Profi Team
Sicherheitskonzept
Nachhaltiges Reisen

Charles Darwin Station
und Freiwilligenarbeit

Jetzt reisen und die
Welt retten

HSLU

GALAPAGOS

Nachhaltiges Reisen mit Galapagos PRO

Nachhaltiges Reisen nach Ecuador und Galapagos mit Galapagos PRO

Wir verstehen uns als Reiseveranstalter mit Verantwortung fir die lokale Wirtschaft, Respekt vor der Natur und Erhaltung einer gesunden Umwelt auf den
Galapagos-Inseln, in Ecuador und Sudamerika. Ecuador ist geschaffen fir nachhaltigen Tourismus. Hier begegnen Sie der Natur hautnah. AuBerdem hat Ecuador

den Naturschutz als Grundrecht in seiner Verfassung verankert. Wir fordern individuelles und nachhaltiges Reisen und die Begegnung mit den
Einheimischen.

Wie setzen wir das um?

Wir arbeiten mit lokalen Unternehmen vor Ort und unterstitzen privat gefiihrte Hotels

Wir fordern umweltfreundliche und nachhaltige Projekte in Ecuador und auf den Galapagos-Inseln nach Kraften und informieren aktiv dariber
Wir bieten unseren Gaste die Kompensation ihrer Flilge mit Atmosfair an (aktuell 142 Euro pro Persaon)

Wir sind Mitglied im Verband Forum anders reisen und stellen unsere Organisation nach dessen Statuten auf den Prufstand

Wir spenden fur jeden unserer Gaste 25 US-Dollar an die Charles Darwin Stiftung

Wir unterstiitzen die indigene Shuar-Gemeinde TAWASAP in Palora Ecuador

Wir pflegen langjahrige Beziehungen und Freundschaften mit all unseren Partnern.

o o o o O O 0O

Quelle: https://galapagos-pro.com/galapagos-inseln-nachhaltiges-reisen/
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Menii Reisen Buchung Kontakt Sprache Schwarz-Wei3 Schrift

Tour de sens Stuttgart

(round trips for the visually
impaired and blind)

Startseite
@ Reiseprogramm

Anmeldeformular

@ Reisekonzept & Hinweise

@ Reiseberichte & Presse

Uber uns

Jobs Nachhaltiges Reisen mit tour de sens

3D Tastmodelle Unsere Kriterien

Blo . —_ . . . T . . : .
5 tour de sens setzt alles daran, Ihnen ein moéglichst nachhaltiges Reiserlebnis zu erméglichen, in dem wir bei der Reiseplanung und -

Reisen in Zeiten der Corona-Pandemie durchfihrung darauf achten Umweltressourcen zu schonen und zur sozialen Nachhaltigkeit in unseren Reiselandern beizutragen. Dafur

haben wir uns Kriterien gesetzt, die wir bei unserer Arbeit einhalten. Dies bedeutet, dass wir:
Inklusiv - Der Reisepodcast

Nachhaltiges Reisen mit tour de sens  wenn moglich Direktfliige organisieren
e fUr Reisen mit Langstreckenfliigen eine Mindestreiseldange von 13 Tagen einplanen

Barrierefreie Bedienung » mindestens 25% unserer Reisen innerhalb Deutschlands und dessen Nachbarlander anbieten, deren Anfangs- und Endpunkt mit
dem Zug erreichbar sind

e |hnen die Méglichkeit bieten, den durch lhre Fliige verursachten CO2-Ausstol Uber die gemeinnutzige Organisation atmosfair

Katalog & Newsletter auszugleichen (s. unten).

» keine Kreuzfahrtreisen anbieten, die mit Schiffen mit einer Kapazitat von mehr als 50 Kabinen durchgefihrt werden

a v DoemdlamA sarmemrm me meArliceb vimd basrofretalbial gm0t sneby s00f Affrmtherbn Vimvleabrermitial sniedirlemar o fme

Kontakt

Inhaltsverzeichnis

HSLU

Quelle: https://tourdesens.de/nachhaltiges-reisen-mit-tour-de-sens/
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NACHHA

Unsere Firmenph
einem umwelt-, K
sowie in den Reis
Thema sensibilis

Mit dem TourCer

Tourismus. Unsel
TourCert aufgebi
Siegel haben wir
Kundeninformati
Daruber stehen
Ausarbeitung ung

UNSERE VOI
NACHHALTI(
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[OURCERT

UBER l Mit dem TourCert-5Siegel bekennen wir uns zu unserer Verantwortung fur «
entsprechend dem Zertifizierungsstandard von TourCert aufgebaut und w

MIT KEN

Wirvon D¢ Menschenrechte und faire Geschafisbeziehungen stdndig zu verbessern.
Kontinent

habenin a
far Mittel-

Mit dem TourCert-Siegel haben wir uns dazu verpflichtet, uns in den Berei

Daruber stehen wir im Dialog mit unseren Leistungstragern vor Ort und be

Reiseangebote okologische und soziale Kriterien.

Lernen _ )
Mehr Informationen uber TourCert

[ INTERN Machhaltigkeitsbericht Dorado Latin Tours

Alles ist mogncn. Hautnan. AUTne

Dorado Latin Tours ist der fihrende Reiseveranstalter fur authentische und nachha
Reiseerlebnisse in Mittel- und Stdamerika. Und dies seit Uber 20 Jahren. Wir bieten
massgeschneiderte Individualreisen, sowie auch Gruppenreisen an. Einmalige Erlebnisse sollen
bleiben. Durch kontinuierliche Recherchen und Reisen in diese Lander sind wir immer auf dem
aktuellsten Stand und wissen um die neusten Projekte und Geheimtipps bestens Bescheid. Mit
viel Leidenschaft zu den Destinationen, gelingt es uns auf die personlichen Reiseideen der
Kunden einzugehen und die Reise zu einem aussergewohnlichen Erlebnis werden zu lassen.

HSLU

<

"é"}f

C
NTOY

TourCert

Machhaltigkeitsbericht
2019

Das TourCert Siegel ist die Auszeichnung fir Nachhaltigkeit und Unternehmensverantwortung im
Tourismus.

Dieser Bericht ist entsprechend den Berichtsstandards von TourCert erstellt und durch unabhangige
Gutachter Gberproft. Mehr dazu: www . tourcert.org

chhaltiges-reisen/tourcert
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Helvetic Tours Zurich

(tour operator for holidays
worldwide)

wsletter Service -

lhre Vorteile mit Helvetic Tours

E Newsletter
Reiseburos
Geschenkgutschein
Reiseinformationen
Web Check-in

Jobs

Vertragsbedinaunagen

Engagement

RuUckmeldung ﬁ
Reiseanfrage

FAQ [
Media

Katalog

Aktuelles zum Corona-Virus

HSLU

Engagement

Wir haben nur eine Welt!

Helvetic Tours Ubernimmt unternehmerische Verantwortur
Tourismus ein. Wir sind uns den Weiten und Grenzen unse
strategisch das Ziel, Machhaltigkeit bestmaglich entlang un
verankern.

MNachhaltigkert lebt nicht durch den Einzelnen, sondern im 4
verschiedener Anspruchsgruppen. Darum beginnt unser Er
auf unsere Kunden, Partner und Leistungstrager aus, und ¢

TourCert

Wir sind fur unser Engagement TourCert-zertifiziert worder
diesem international anerkannten Guiesiegel gehen wir dis
Verpflichtung ein, eine kontinuierliche Weterentwicklung u
Machhaltigkeitslelstung zu erzielen. Unsere Ambition Ist es

Belangen der Machhaltigket — vom Kinder In ZJ

Klimawandel — unseres Wirkungsbegz ete Masg
ergreifen, um so unseren Seitragd@verantwortungsvollem

Zukunftsfahigem Tourismus zyP leisten.

Nachhaltigkeitsbericht 2018

Do Bl &1 &l G ed M
dirt Bir ESTSELandands viodi Tour Cae

el und durch unabhdngise
Casb2eThiir ubvir prof . Medyr dazu
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TOURCERT

NACHHALTIGKEITSEERICHT 2018

wuont @)

Oas FoarCert-Slegel 1= die Ausooichiaang Blir Machihalttgiood
urd Uintermefimeisye rant wWorTang mn Tourismis

Quelle: https://www.helvetictours.ch/service/engagement/
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Kontiki Reisen engagiert sich fiir eine nachhaltige Tourismusentwicklung. |
2013 mit Stolz. Es gilt als wichtigste Auszeichnung der Reisebranche fur U

K t. k. Nachhaltigkeit. Wir haben unsere Geschaftstatigkeit systematisch gemass
ONtIKI Baden hin uberpruft und Nachhaltigkeitskriterien im Unternehmen integriert.

( No rth S peCI d l ISt) Wir haben uns gegenuber TourCert verpflichtet, unsere Nachhaltigkeitsleis
Schwerpunkte finden sich im TourCert Verbesserungsprogramm, welches |

Zum Beispiel

¢ Haben wir furunseren Stromverbrauch der Jahre 2011 bis 2013 am Stando
Das Geld floss uber South Pole Carbon in ihr Windprojekt in Neukaledonief§
Bahnhofstrasse 31in Baden Ende 2013 beziehen wir 100 % Okostrom.

¢ Kontiki Reisen hat einen Leitfaden furdie interne Beschaffung mit Fokus

UNSER VERSPRECHEN

Personliches

Erlebnisprogramm o _ o _
anerkannte Gutesiegel. Die Kontiki Kataloge und das Mordland Magazin

Kontiki-Direktflige weiteren Papierprodukte wird das Papier Refutura von Fischer Plgiere (10

zertifiziert, Nordic Swan, CO2 neutral) verwendet. Aus aus C

Betreuung vor Ort

Nachhaltigkeit

Die Kontiki-Labels

Seitenfalz.

ieda

Zum Download

¢ Kontiki TourCert Bericht, Kernindikatoren und Verbesserungsprogramm TO L]_ I C e Iﬁ J[_ B e r ]_ [: h J[ 2 O 1 8

Das TourCert Siegel ist die Auszeichnung flir Nachhaltigkeit und

Ty VI p— N T e = . " [ pe— -
Unteérnenmer SVErantwaortung m ToUrismus

WUNL

Unsere Relseleiter

Tierschutz Partnerschaften & Menschenre
Zertifizierungen Kinders

Wir arbeiten nur mit Anbietern
zusammen, die unsere Wir arbeiten nur mit Wir arh

ur m
men, die un

Tierschutzrichtlinie einhalten. Nachhaltigkeitsorientierten und - Z L

zertifizierten Partnern zusamimen. zu Menschenrecht

Mehr

Kinderschutz einhi

Mehr

Dieser Bericht bezieht sich auf die Daten aus dem Jahr 2007.

Er ist entsprechend den Berichtsstandards von TourCert erstelit
und durch unabhangige Gutachter Gberprift

WL tourcertorg

HSLU ’ ‘ '

Quelle: https://www.kontiki.ch/nachhaltigkeit/partnerschaften-zertifizierungen
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5 private safaris

FURE AFRICA

TourCert

Machhaltigkeitsbericht
2019

Das TourCert Siegel ist die Auszeichnung fir Nachhaltigkeit und Unternehmensverantwortung im
Tourismus.

Dieser Bericht ist entsprechend den Berichtsstandards von TourCert erstellt und durch unabhangige
Gutachter iberpraft. Mehr dazu: www tourcert.org

RESPONSIBI
TWORTUNG

runsere Verantwortun
ch gegentber den Mer
1 Augen besuchen wir 3

| achten bei der Zusam
Ind.

r offen fUNANregu

TOURCERT

Anfang 2020 wurde Private Safaris erneut mit dem angesehenen TourCert Siegel ausgezeichnet.
Es ist die wichtigste Auszeichnung fur Nachhaltigkeit und Unternehmensverantwortung im
Tourismus. Wir haben unsere Geschaftstatigkeit systematisch gemass Tourlert Standards auf
Nachhaltigkeit hin uberpruft und Nachhaltigkeitskriterien gezielt im Unternehmen integriert.
Daruber hinaus haben wir ein Verbesserungsprogramm erarbeitet, das jahrlich seitens TourCert
uberpruft wird. Mit dem TourCert-Siegel bekennen wir uns zu unserer Verantwortung fur einen
nachhaltigen Tourismus. Unser Management- und Berichtssystem ist entsprechend dem
Zertifizierungsstandard von TourCert aufgebaut und von einem/einer unabhangigen Gutachterln
uberpruft. Mit dem TourCert-5iegel haben wir uns dazu verpflichtet, uns in den Bereichen
Umweltschutz, Arbeitsbedingungen, Kundeninformationen, Menschenrechte und faire
Geschafisbeziehungen standig zu verbessern. Daruber stehen wir im Dialog mit unseren
Leistungstragern vor Cirt und berucksichtigen bei der Ausarbeitung und Zusammenstellung
unserer Reiseangebote okologische und soziale Kriterien.

TourCert Zertifikat 2020

TourCert Nachhaltigkeits-Bericht 2079

T

anda

frika

Projekt "Tourism Excellence Uganda’

Quelle: https://www.privatesafaris.ch/service/nachhaltigkeit/tourcert
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Tourasia Wallisellen (Asia Specialist)

Wir Gibernehmen Verantwortung

Mit der TourCert-Zertifizierung bekennen wir uns zu unserer Verantwortung flr einen
nachhaltigen Tourismus. Unser Management- und Berichtssystemn ist entsprechend dem
Zertifizierungs-Standard aufgebaut und von einem/einer unabhdngigen Gutachterln dberpraft. |
der TourCert-Zertifizierung haben wir uns dazu verpflichtet, uns in den Bereichen Umweltschutz
Arbeitsbedingungen, Kundeninformationen, Menschenrechte und faire Geschdaftsbeziehungen
standig zu verbessern. Daruber stehen wir im Dialog mit unseren Leistungstragern vor Ort und

bertcksichtigen bei der Ausarbeitung und Zusammenstellung unserer Reis
und soziale Kriterien.”

ogisch

Alle drei Jahre durchlaufen wir den Rezertifizierungs-Pr; it TourCert. Lesen Sie unseren

aktuellen Nachhaltigkeitsbericht 2019 und nehmen inblick in unser Verbesserungsprograrm

Nachhaltigkeits-Bericht als FDF herunterladen »

Verbesserungsprogramm als POF herunterladen »

Zurtck zu Verantwortungsvoll reisen »

HSLU

4 tourasia

e personliche Art des Refsens

ontakt

Isen mit

glichkeit fremde Kulturen
e und Existenzsicherheit und

hntwortungsvollen

Lz sowie die

bdruck unserer Reisen

Ll umzugehen und einen

 Zertifizierung durch
m Weg, unsere Reisen noch
enn Sie uns auf diesem Weg

smus ein. 2012 haben wir
purismus von TourCert

ler Experte fur Zertifizierung
tet Corporate Social

ihre Auswirkungen auf die

tourasia Machhaltigkeitsbericht 2019  Seitel

Quelle: https://www.tourasia.ch/de/verantwortungsvoll-reisen
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Auf Nachhaltigkeit setzen

Dreamtime Travel Baden (travel agency)

=
Haorme = ;bEr ums = Engagerment
Engagement o TRAUMREISEN
Weit reisen - weiter denken TourCert Zertifizierun g
Ferne Lander und Kontinente entdecken. TourCert:
Exotische Regionen bereisen, neue Kulturen e
und Menschen kennen lernen, an tollen Das Siegel fur Machhaltigkeit und —@-

- . B . _ ZERTIFIZIERTES UNTERNEHMEM
Stranden abtauchen und wilde Landschaften Unternehmens-Verantwortung im S ——
erkunden. Den Moment geniessen, jeden Tourismus. st g e oo o Sl

. " a gamassen vnd susgeseriat Cas Uinber -abman hat die Yamnbsoiung
Augenblick auskosten. Damit wir das alle Nachrlhmiaramege/in vt g lyen HesreNighwim it
il varloes s prprooramim aistel € Zudeim serplhober sich das
- = - Jritemzhmon, sob e Hach-alSighc s kel shung kondnlerlfch 2o verbassonn
noch Iange tun konnen, denkt Dreamtime Was bleibt im Land, wenn die Reisesaison vorbe| ist? Ein unatabiingiae Sutachter ek b Einhulbung s

{ 1]
Zaridarungsamiordarungan won TourZek Inal-ar

uber den unmittelbaren Horizont hinaus. Wir

Zahlen die Unterklinfte gen Beschéftigten faire Lohne? e
beobachten die gesellschaftlichen, okologi- Nimmt die Reiseplanung Rucksicht auf natlrliche Res-
schen und sozialen Auswirkungen des Touris- sourcen und die Bedurfnisse der lokalen Bevilkerung?

mus kritisch. Die positiven Auswirkungen un- Bewusst setzt Dreamtime auf nachhaltigen und fairen
serer taglichen Arbeit wollen wir verstarken, Tourismus. Unsere gesamte Geschaftstatigkeit Gberpri-
die negativen verringern. Die Forderung von fen wir regelmassig und verpflichten uns, die Nachhaltig-
nar::hhaltigen Touriamusprodukten ict Teil un- keitsleistungen kontinuierlich zu verbessern. Darum wur-

. . den wir von Tourcert zertifiziert und mit dem Siegel fur
serer Strategie und unserer Firmenkultur. Wir ' - B -

MNachhaltigkeit und Unternehmensverantwortung im
Tourismus ausgezeichnet.

S Dreamtime Travel setzt bewusst auf nachhaltigen und
fairen Tourismus. Wir sind Uberzeugt, dass die Berlicksich-

wahlen sorgfaltig aus und schauen genau
hin. Wir sind uberzeugt, dass die Berucksichti-
gung von sozialen und okologischen Aspek-
ten nicht nur der lokalen Bevolkerung des
Reiseziels Vorteile bringt, sondern auch lhre
Reise wertvoller macht. Weit reisen — weiter
denken!

tigung von sozialen und dkologischen Aspekten nicht

nur der lokalen Bevélkerung in lhrermn Reiseziel Vorteile

Fair unterwegs sein nzisst: Menschen mit Respekt begegnen und Lebens-

rdume achten. Wo immer die Reize hinflnrt, missen wir uns bewusst ma- |:| I : N i;]?.. cONaQern audc |"'| iI"‘ re :':'E| LEAE "t'n..."ﬂ | Er mac I"".:
chen, dass unser Erholungsraum fur die Einheimischen Lebensraum ist. Vor '
— — s allem in &meren Regionen kann dies zu Konflikten fihren. Deshalb engagiert . - . o D =lal t | Bal= Tra‘..l.rEl -51: Tﬂ'l_-l I"EE‘I't T rt-.ﬁ —-"i = rt_
‘_ 1 _m_ . « sich «fair unterwegss fur eine faire Reisekultur, die Reisende zu einer neuen 5 S fur elnen |a N g]cﬂ SJ[ g ----------------------------- &
Kontakt feam ermin  Kataloge  Webcode Lebensqualitat inspiriert, dabei knappe Ressourcen schont und der Bevolke-
rung in den Urlaubsregionen neue Perspektiven eréffnet. mehr... t|ger‘| L r"]d umwe |tSE ﬂ5| bl N
Tourismus ein. In unserer gesamten Geschaftstatigkeit bemuhen wir uns aktiv, die Umweltbelastungen stetig zu
verringern.
HSLU

Quelle: https://www.dreamtime.ch/ueber-uns/engagement/
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Costa
Costa Genua, Italy (cruise company)

c Destinationen v Reisen mit Costa v Schiffe v~ Angebote v Sicherheit

Costa

Eine neue Art zu
reisen Landausflige | neues Familien

Eine Kreuzfahrt mit Costa ist ein Restaurants | neue Menis Flitterwochen

besonderes Erlebnis far Grofld und

Klein. Freuen Sie sich auf
K fortable Kabi .M IS > ® ® .
oeréortable Kotinen, Mensvon =R Der Schutz des Meeres ist unsere Prioritat

Sternekdchen und internationale

Kache, ereignisreiche Ausflige und

_ - Kabinen
geniefen Sie jede Menge Shows,

Unterhaltung und Wellness an Bordl.
g Wellness & Sport ﬁ O

Meine erste Kreuzfahrt —

Einkaufen an Bord

Sicherheit an Bord Ressourcen, anstatt Abfall Immer weniger Kunststoff Wasser, unser wertvollstes Schiffe mit LNG-Antrieb
_ Auf unseren Schiffen trennen wir Schon seit Jahren verzichten wir Gut Fur die Costa Smeralda und die Costa
Barrierefrei reisen 100% unserer Abfdlle. fast vollstandig auf die Verwendung StuRwasser ist ein knappes Gut, Toscana haben wir uns fur das
von Einwegkunststoffartikeln. weshalb 2/3 des an Bord innovativste Antriebssystem der
Diese sind fur uns nicht nur Mull, der verwendeten Wassers durch Kreuzfahrtbranche entschieden.
sorgfaltig entsorgt werden muss, Es befindet sich kein Entsalzungs- und Flussigerdgas (oder LNG) garantiert die
sondern sie werden durch meeresschdadigendes Mikroplastik Reinigungsprozesse aus dem Meer clerzeit beste Umweltleistung.
Recycling zu wertvollen Rohstoffen in unseren Reinigungsprodukten, stammen, so dass es aufbereitet
far neue Produkte. Duschgels, Seifen oder den wieder eingesetzt werden kann

Produkten in unseren Spas.

HSLU

Quelle: https://www.costakreuzfahrten.at/reisen-mit-costa/nachhaltigkeit.html



https://www.costakreuzfahrten.at/reisen-mit-costa/nachhaltigkeit.html

MSC Geneva, Switzerland (cruise cc |y EE———"——.

Nachhaltigkeit

Fur eine nachhaltige Zukunft

Unser Engagement fur Nachhaltigkeit bedeutet fur uns mehr als nur die Reduzierung der
Umweltbelastung. Es spiegelt sich auch in der Art und Weise wider, wie wir unsere Mitarbeiter und unsere
Gaste unterstutzen, sowie in der Art und Weise, wie wir mit unseren Partnern und den Gemeinden und
Orten, die wir besuchen, umgehen.

Daj MSC-Nachhaltigkeitsprogramm igt auf vier Saulen aufgebaut: Planet, Menschen, Orte und Beschaffung.
DidissBagamu.salagaliinssran o 71 einer umweltfreundlichen Position in der globalen
Kreuzfahrtbranche und unsere kontinuierlichen Bemuhungen wider, nachhaltigere Kreuzfahrten zu
gestalten.

Energieeffizienz Umweltmanagement

AUSZEICHNUNGEN

BUREAU VERITAS BUREALU VERITAS g BUREAU VERITAS ! BUREAU VERITAS @

Cenlflcation CortlBcathan Cortification Cestification

1SO 50001 150 14001 1SO 22000 OHSAS 18001

Lebensmittelsicherheits- Sicherheitsmanagement
management

RINA &5 MSC PREZIDSA

ISO 9001:2008 7 Golden Pearls
Qualitatstmanagement Umweltfreundlichstes Schiff -

MSC FOUNDATION

-

Teilen Vielfaltiges Engagement auf der ganzen Welt

Als Familienunternehmen mit einem globalen Erbe in der Seefahrt, das
bis ins Jahr 1675 zuriickreicht, liegt uns das Meer besonders am Herzen
und wir lieben es die wundervollen Orte und inspirierenden Kulturen auf
der ganzen Welt mit unseren Gasten zu erkunden. Deshalb haben wir im
Laufe der Jahre viele bedeutende Initiativen gestartet.

Die MSC Foundation wurde 2018 gegriindet, um unser Engagement fir
Naturschutz und im Bereich der humanitaren Hilfe weltweit zu
koordinieren. Unsere Stiftung entwickelt aulferdem die langjahrigen
Wohltatigkeitspartnerschaften aller Unternehmen der MSC Gruppe, baut
diese aus und ruft neue Initiativen ins Leben.

Vision
Wiederherstellung des kritischen Gleichgewichts zwischen Mensch und

Eine nachhaltigere Kreuzf:;.lhrt

Die MSC World Europa wurde mit Blick auf die Zukunft und dem Ziel, einen nachhaltigen Schiffsbetrieb zu
erreichen, gestaltet.

Als erstes Kreuzfahrtschiff der MSC Hotte mit LNG-Antrieb gelingt mit der MSC World Europa der nachste
Schritt in eine nachhaltige Zukunft. Der derzeit sauberste Schiffskraftstoff reduziert die Schiffsemissionen
B e s e SSsamaanaiaa Meilenstein auf unserem Weg zum emissionsfreien Betrieb bis

umfassen aulBerdem eine fortschrittliche
1, die die Unterwassergerausche erheblich reduzieren.

L

(SEEk]
Eipanriy

" .-"-' - ‘:.:"" .-'5.-'.':_,,. J)')-" i .-'."'rr 4

Clean Ship 2 - AWT (Weitgehende
Abwasserreinigung), Clean Sea 2
& Clean Air (Emissionskontrolle)

Quellen: https://www.msccruises.at/ueber-msc
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AIDA Cruises Rostock, Germany (cruise company)

darwort des Frasiderten L4

Uber diesen Berichit Lisg

Verantwortung fur
unsere Gaste

Linser Yersarechen i0
Mt Scherbeit der schonste Urlaub

Dias erwerterte AIDA,

Gesvndhets- und Sicherhetskanzeot

Linsere Hygienes- und Sicherhersstandards i1
Dz AIDA Versprechen 13
im Dwalog mit unseren Gasten

O Zufredenbet unserer Gaste &

Authentsche Ariseeriebnesse

Vielfait und imklusion leben 15
Verantwortung fur
unsere Mitarbeiter
Wir sind an Tear 23
gemensam Hersusforderungen mesiern
Werbindende Werte [eber 24
Sichere Arbeisbedmgungen 25
Faire Vergutung 6
Machwuschshr fte gewinner X7

Entascklimps permmektiven ercfinen

Nachhaltigkeit
bei AIDA

W & beften nukunfsorenbert
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und Governance
Risikomanagement und
Lieferantenmanagement
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| by |-| EArErmeErt Fur mesi
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UNSER KURS:
GREEN CRUISING

ber ist tief in unserer DNA verankert und unser Antrieb in eine
kunft. Bereits seit vielen Jahren arbeiten wir am Schutz der
stemne, einem sparsamen Umgang mit Ressourcen und an

Ineutralen Antriebstechnologien - denn wir bekennen uns klar

n der UN und der Europaischen Union. Dieser Kurs macht uns

|in der Kreuzfahrtbranche. Wir arbeiten mit unserer ganzen

an unserem langfristigen Ziel: der klimaneutralen Kreuzfahrt.

‘R MEE. £ &
G

WURCEN-

HSLU

DIREKT ZU UNSEREM NACHHALTIGKEITSBERICHT

IFFE ZIELE MYAIDA REISEN MIT AIDA URLAUBSKOMPASS

Q

B4

DESTINATIONEN & SOZIAL
VERANTWORTUNG

Quelle: https://www.aida-cruises.at/aida-cruises/aida-nachhaltigkeit.19042.html
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@ Foyal Caribbean Group
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We deliver great vacations responsibly

Our five-pillar Environmental, Social and Governance (ESG) framework anchors everything we do.

HSLU 2021 Seastainability Report | Download PDF




Booking.com Amsterdam (digital travel company)

Bﬂﬂki“g_{:ﬂm I Home I'I Climate Action Travel Sustainable Industry & Insights

Linde N Haufig gestellte Fragen zum
. _ Coronavirus (COVID-19)

Regicr p— f )
. - : E Uber Booking.com
Stadie g erungen
_ ) "< . Hilfe vom Kundendienst
Stadtie S — - RelsevermniX

= — . Partnerhilfe
Flugha R R

g - Careers

HDtEIS-!.._____.!_._g’-“ e

Travel Sustainable Industry & Insights

Climate Action

A lot of information, for example,

A lot of information, for example, < Various reports such as:

« Sustainability Report 2021

 Climate Action Plan

regarding:
klﬂg.C » Sustainability Recognition

Programme

regarding:
 Sustainable business

 Facilitating the booking of « Contribution to a sustainable

veryone to ex

St - “Travel Sustainable Badge” travel industry

sustainable travel

« Cooperations  Important developments in the

field of sustainable travel
VUIT TELETT Jel gIelciem Frels

 Various projects and

commitments

HSLU

Quelle: https://www.sustainability.booking.com/
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Booking.com Amsterdam (digital travel company)

OUR CLIMATE STRATEGY

Climate Action Roadmap and Key Milestones G it

() Sustainable Operations

20 2 0 @ Sustainable Travel
Materiality 2021 @ Sustainable Industry

assessment
1=t COP

| Carbon neutral guestionnaire
2 16 @ submitted

G2% Scope 1l & 2

Launched kot

Bocking Booster il

accelerator KAYAK Least CO, 100% Renewable 20 23
program sorter launched Electricity

Launch Travel
Reteasec 2019 |© 2022 .
Yt vl @ Sustainable fl:fr 20 30
Launch accommodations

Sustainable Travel :
Co-founded >ustainable Booking.com employes at all relevant brands 2040

| consumer report Trawvalyst ;rz:ilhlzr::bmk Tieneal S i ainbile St ST PO
@ @ the Partner Hub I AWSIEnNess Sustainable ?Eﬂjhj;ssemlr;f :—G'HQ'FETI'I"I
@ Prograrm SCross Cars, rides _ ;E""Ell'}r;d"_‘iw
@ @, and flights Achieve ecarbonzation
S e 50% Scope 3
T @ reutton Braet

@
— Net-
— - . | 2810

BOOKING H':-'Lﬁ.l - - 4

HSLU

Quelle: https://www.sustainability.booking.com/
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EasyJet Holidays Meyrin, Switzerland (airline)
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SUSTAINABILITY

HSLU

Quelle: https://www.easyjet.com/en/holidays/sustainability



https://www.easyjet.com/en/holidays/sustainability

easyJet holidays

EasyJlet Holidays Meyrin, Switzerland (airline)
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easyJet holidays becomes the first major tour
operator to offset carbon emissions from its
package holidays

20th May 2021« Our news, Our business, Sustainability

« From today easyJet holidays is the first major tour operator to offset the carbon emissions from its package
holidays — comprising the fuel used for flights and in-destination transfers, as well as the energy used from
hotel stays

« Today's announcement means holiday packages are offset without any cost being passed on to its

e e, g

HSLU

Quelle: https://www.easyjet.com/en/holidays/media-centre/press-releases/first-major-tour-operator-to-offset-carbon-emissions-from-its-package-holidays
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EasyJet Holidays Meyrin, Switzerland (airline)
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easyJet holidays launches new ‘eco certified’ collection, in partnership with the GSTC

easylet holidays is making it easier for its customers to make sustainable choices for their holiday, by identifying a new ‘eco
certified’ collection on its website. EEIS}"’JE‘t

The hotels included in the collection will be identified by a green leaf motif, and all have certification or have met G5TC-recognized hOlldayS
standards for hotels.

A new webpage called "sustainable holidays’ will help customers identify which hotels have sustainability certification to help them make a decision on a
holiday that's right for them.

Matt Callaghan, easy)et Holidays’ Customer and Operations Director, said: "We know from our own research that sustainability is an important factor
when booking a holiday, and that consumers are |looking to cut their impact on the environment when going abroad. As travel starts to thrive again, our
customers are actively seeking more information and asking more questions, which is why we're making it clear to them what makes their holiday a
sustainable choice by launching our ‘eco certified’ range, which includes all our GSTC certified hotels and hotels meeting G5TC recognised standards.”

In September 2021, easylet holidays became one of the first UK holiday providers to become a member of the G5TC and is encouraging all of its hotel
partners to achieve certification by 2025, working with them to understand the benefits of becoming certified and the attributes of which they are certified
against.

Randy Durband, Chief Executive Officer, G5TC, said: “We applaud easylet holidays’ move to feature certified hotels both to ‘green’ their own product line
but to use their contracting power to push hotels at their destinations to step up to higher levels of sustainability.”

In 2021 easyet holidays launched its inaugural sustainability strategy and became the first major UK tour operator to offset the carbon emissions from its

package holidays, comprising the fuel used for flights and in-destination transfers, as well as the energy used from hotel stays. Read more about the G5TC
Criteria.

August 30th, 2022

easyJet holidays

The green leaf motif shows hotels which are eco-certified and have a
Global Sustainable Tourism Council certification or have achieved
(STC recognised standards for hotels. This means the
accommodation complies with the highest social and environmental
standards on the market, through the highest assurance level that
exists. We are encouraging our hotels to be certified by the end of
2025 and working with them to understand the benefits of becoming

certified. Read more about G5TC critera.

HSLU

Quelle: https://www.gstcouncil.org/easyjet-holidays-launches-new-eco-certified-collection-2/
https://www.easyjet.com/en/holidays/sustainability
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Als weltweit fihrender integrierter Touristikkonzern sind wir stolz auf die positive Rolle, die
unsere Branche weltweit spielt. Die Reise- und Tourismusbranche hat einen Anteil von 10%
am weltweiten BIP und macht 7% der weltweiten Exporte aus.* Weltweit entsteht jeder 10.
Arbeitsplatz im Tourismus* und in jedem dritten Entwicklungsland stellt der Tourismus die
wichtigste Devisenguelle dar.**

Zugleich stehen wir vor grolben Herausforderungen. Das Reise- und Tourismusgewerbe hat
einen Anteil von 5% an den weltweiten (O,-Emissionen** — die Halfte davon ist auf den
Flugverkehr zurickzufihren. Wir haben uns dazu verpflichtet, unsere CO,-Emissionen zu
reduzieren. Dies ist fur TUI eine der wichtigsten Herausforderungen.

Unsere Vision: Wir wollen aulergewdhnliche Reiseerlebnisse schaffen. Hierbei minimieren wir
unseren okologischen Fulbabdruck, respektieren Kulturen und Menschen und férdern die
wirtschaftliche Entwicklung in den gastgebenden Landern.

* United Nations World Tourism Organisation, 2017

** United Nations Environment Programme, 201/

¥** Three Stars
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Die TUI hat den Globalen
Ethikkodex der UNWTO
unterzeichnet.
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TUI Group Berlin und Hanover (tourism company)

HSL

Home 2 Veranbwortung 2 TUI Care Foundation

Gemeinsam mit Urlaubsgasten nutzt die TUl Care Foundation die Chancen des Tourismus, um Gutes fir die
Menschen und die Natur in Urlaubsdestinationen auf der ganzen Welt zu bewirken.

JUNGE MENSCHEN BESTARKEN

Wir ermutigen junge Menschen, indem wir thnen neue Maglichkeiten und Perspektiven durch
Ausbildungen und Schulungen erdffnen.

Bis 2020 verbessern wir die Lebenschancen von Ober 100.000 Kindern und Jugendlichen.

B Wir unterstittzen 10.000 Berufslaufbahnen mithilfe der TUI ACADEMY' .
B Wir erméaglichen 100.000 Kindern bessere Lebenschancen durch die TUI JUNIOR ACADEMY.
® Wir helfen Kindern und Jugendlichen in Katastrophensituationen durch den TUI FUTURE FUND.

<Jourismus ist weit mehr als Sonne und Meer. In vielen Lindern der
Welt ist er der wichtigste Entwicklungsmotor, mit ihm wachsen Bildung
und Wohlistand. Vielen erm&glicht er den Start in ein besseres Leben

-
d /ey ' und ist vielleicht die effizienteste Form von Entwicklungspartnerschaft
i = Wir sind uns aber auch bewusst, dass der Tourismus Herausforderungen
.\'I'I.l"" fir Mensch und Natur mit sich bringen kann. Mit der TUI Care
‘ - A Foundation wollen wir die positiven Seiten des Tourismus stirken und

Lésungen fir diese Herausforderungen finden.”

Thomas Ellerbeck, Vorsitzender des Kuratoriums der TUI Care
Foundation

DOMINIKANISCHE REPUBLIK
Neue Chancen fir Jugendliche in der Dominikanischen Republik

Die TUI ACADEMY bietet 150 benachteiligten Jugendlichen eine Qualifizierung als
Einstieg fir eine Beschafbgung im Tounismus. Im Rahmen der Ausbildung erhalten sie
auch die Chance, ein kurzes Praktikum in einem der Hotels des TUI-Partners Blue
Diamond Resorts zu absolvieren. Nach erfolgreichem Abschluss der Schulung erhalten
die Auszubildenden ein offizielles Zertifikat und einen mindestens sechsmonatigen
Arbeitsvertrag, um ihnen einen beruflichen Einstieg im Tounsmus zu erméaglichen.

Mabr arfahenn

i
N/ TUICARE FOUNDATION

AKTUELLES
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22 August 2022

Vom Feld direkt auf die
Gabel - Landwirtschaft und

Lebensmittelproduktion auf
den Kapverden

WEITERE NEWS LESEN

STIFTUNGSPROGRAMME  NEWSROOM  AKTIV WERDEN  UBER UNS

SCHILDKROTEN-ADOPTIO

Lust was Gutes zu tun? Wie wire es mit der Adoption ener Baby-Schildkrdte fir lhre Liebsten.
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Aus Alt mach Neu: TUI Care

Foundation und Green

Phenix starten Upcycling-
Programm auf Curacao
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Internationaler Tag zur
Erhaltung des Mangroven-
Okosystems

Quellen: https://www.tuigroup.com/de-de/verantwortung/tui-care-foundation?spenden-fuer-tui-care-foundation/spende

https://www.tuicarefoundation.com/de
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TUI Group
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LREDIBILITY THROUGRH CERTIFICATION

We expect our own hotels and hotel partners to implement credible,
independent sustainability certifications to demonstrate social and
environmental good practice. Our ambition is to increase the number
of hotels with sustainability certifcations to accommodate 10 million
customers a year by 2020.

We encourage our hotels to aim for certification that meets the Global

Sustainable Tourtsm Council (GSTC) standard. A mandatory clause
in contracts with our accommeodation suppliers outlines minimum

expectations and requires them to work towards credible GSTC-
recognised sustainability certihication.

HSLU

2015- 2020
,Better Holidays, Better World”

Als weltweit fihrendes Touristikunternehmen setzt sich die TUl Group fir einen nachhaltigeren Tourismus ein. Unsere Better
Holidays, Better World"-5trategie beruht auf vier Pfeilern. Dies sind die Bereiche, in denen wir positiven Einfluss nehmen

massen, um in grofem MaBkstab Veranderungen herbeizufihren — in unserem eigenen Unternehmen, Gber unsere
Wertschépfungskette und in der gesamten Branche und dardber hinaus.

Wir arbeiten derzeit intensiv an der Weiterentwicklung unserer Nachhaltigkeitsstrategie — ein Update folgt.

betterholidays
betterworld
TUI Nachhaltigkeitsstrategie 2020

Wir verpflichten uns, bis 2020 die emissionseffizientesten Airlines
Eurcpas ru betreiben und die CO,=Intensitat unserer Geschifts-
titigheit um 10 % 2u senken.

Positive Verbnderungen anstoBen -
fiir Menschen und Gemeinschafian

[@] Wir verpflichten uns. bis 2020 jahrlich 10 Mio. nachhaitigere
Urlaubsreisen anzubseten, damit mehr Menschen vor Ort von den
Yorteilen des Tourismus profitieren

Pionierarbeit fir nachhaltigen Tourismus leisten
@ Wir verpflchben uns, bes 2020 das Jdhrliche Fardervolumen aul

@ﬁh Okologischen Fubabdruck verkleinern

10 Mio. € ru steigern, um gemeinndtaige Projekte zu unterstitzen

und die postiven Beitrage des Tounsmus auszuweiten. Diese
Aufgabe werden wir mit Hilfe der TU| Care Foundation leisten

Wir wollen sin attraktiver Arbeitgeber sein, bei dem sich

Wir verpflichten uns, bis 2020 das Mitarberter-Engagement auf
rehr als B0 Punkte ru steigern, um zu den fihrenden 15 globaken

Unternehmen ru gehdren.
L+

https://www.tuigroup.com/de-de/verantwortung/nachhaltigkeit



TUI fly GmbH

TUI FLY UNTERNEHMENSPOLITIK ZUR NACHHALTIGEN ENTWICKLUNG

Wir sind uns unserer Verantwortung bewusst

Als Fluggesellschaft der TUl bringen wir unsere Gaste sicher und
komfortabel in die schinsten Urlaubsgebiete und tragen dazu bei,
dass sie einzigartige Reiseerlebnisse haben. Wir sind uns bewusst,
dass Reisen und Flugverkehr Auswirkungen auf Mensch und Urmwelt
und in besonderemn Male auf das Klima haben.

Wir bewerten die Auswirkungen unseres Handelns

Wir stellen uns aktiv unserer Verantwortung fir die Umwelt und
Gesellschaft und streben eine hohe Klima- und Ressourceneffizienz,
sowie einen positiven Einfluss in unseren Zieldestinationen an. Unser
Ziel ist es, negative Auswirkungen unseres Handelns zu vermeiden
oder zu reduzieren.

Wir wollen uns kontinuierlich verbessern

Wir setzen auf systematische und kontinuierliche Verbesserung
unserer eigenen Standards im Flugbetrieb, an Bord unserer
Flugzeuge, in der Technik und am Verwaltungsstandort Hannover.

Wir setzen auf Innovation und moderne Technologien
Gemeinsam mit unseren Partnern, Dienstleistern und Passagieren

optimieren wir Ablaufe und Verfahren kontinuierlich und setzen
modernste Technologien effizient und zielgerichtet ein.

Wir stehen flr Transparenz und Offenheit
Wir informieren unsere Mitarbeiter, Passagiere und die Offentlichkeit

Uber unseren Beitrag zu einem nachhaltigeren Tourismus und
nehmen die gesellschaftliche Diskussion offen an.

Wir verstehen nachhaltige Entwicklung als die
Aufgabe aller Mitarbeiter

Urmweltrelevante Gesetze und Vereinbarungen zur nachhaltigen
Entwicklung einzuhalten ist uns eine dauerhafte Verpflichtung. Wir
schaffen die Voraussetzungen, dass jeder Mitarbeiter ressourcen-
effizient und rechtskonform handeln und durch eigene |deen aktiv
dazu beitragen kann, unsere Umweltleistung weiter zu verbessern.
Alle Unternehmensbereiche tragen ékologische und soziale
Verantwortung.

https://www.tuigroup.com/de-de/verantwortung/nachhaltigkeit
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2020
TUI fly Umwelterklarung

Zwischenbericht

INHALT

Nachhaltigkeitspolitik
Umweltaspekte

< <o G

—~

Nachhaltigkeitsprogramm
Kennzahlen
Gultigkeitserklarung

Kontakt & Impressum -

o TV B - L S

Dies ist die aktualisierte Umwelterkldrung 2020 der TUIfly GmbH, welche die Informationen aus der Umwelterklarung 2018 und 2019 fortfGhrt und dber
den Fortschritt der Ziele und MaBnahmen sowie Uber die Kennzahlen fir den Zeitraum Oktober 2019 bis September 2020 berichtet. Far ausfihrliche
Informationen zu unseren Umweltaspekten und Informationen zur TUI fly lesen Sie bitte die Umwelterklarung 2018 im TUI fly Nachhaltigkeitsbericht

2018 unter tui-nachhgltigkeit.com.

1 TUlfy | Akl Uil by 2000



Royal Dutch Airlines
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KLIM Royal Dutch Airlines

Kontakt

Alle

Kontaktméglichkeiten

Uber KLM

Unternehmenswel

Newsroom

Nachhaltigkeit

Kamtwere-Website

Partner

Parther-Website

HSLU

Nachhaltigkelt

Wir wissen, dass Fliegen nicht die nachhaltigste Art zu reisen ist. Eine Fluggesellschaft zu sein, ist daher mit einer grolben Verantwortung
verbunden. Deshalb setzen wir uns flr eine nachhaltigere Zukunft der Luftfahrt ein. Erfahren Sie, wie wir das tun und wie Sie uns

unterstitzen kbnnen.

\Was Wil tun und wie Sie uns unterstutzen konnen

Nachhaltiger Flugkrafistoft

SAF kann bis zu 75 % der CO,-Emissionen

im Vergleich zu fossilem Kerosin reduzieren.

Gemeinsam kdnnen wir daran arbeiten, die

Menge an SAF zu erhdhen und eine direkte

Wirkung zu erzielen.

Wiederaufforstung

Ihr Beitrag zu unseren ausgewahlten
Wiederaufforstungsprojekten wird dazu

beitragen, CO; in der Atmosphare zu

reduzieren und Okosysteme

wiederherzustellen.

Ssustainable Flight Challenge

16 airlines, 1 challenge: to fly their most
sustainable flight, share the experience, and

boost innovation.

Quelle: https://www.klm.ch/information/sustainability
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SOUTH AFRICAN AIRWAYS
A STAR ALLIANMGCE MEMBER 'r:.,:*

South African Airways

Sustainable Alternative Fuels Recycling

HSLU

Quelle: https://www.flysaa.com/about-us/leading-carrier/social-responsibility/saa-the-environment?inheritRedirect=true
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SOUTH AFRICAN AIRWAYS
A STAR ALLIANMGCE MEMBER lﬂ"

South African Airways

OURWORK ~  OURPEOPLE v  DURNEWS v  OURRESEARCH v

. e
= TN el
5 - . b . -.l.l" E ey 1 ] h_r.: "
¥ I.'I.':‘L‘.Ih'-il\“ﬁ“‘ir:;‘l.-r. ol .;F
W R T

Philanthropic giving

“hilanthropic relationships raise money for the conservation of important places and species, developing the capability and tools to
deliver on environmental goals. These companias support and add value to efforts that underpin economic development.

-or more information, contact: Tsitsi Mkombe on +27(0)17 339 1152 or tmkombe@wwf.org.za.

Boeing

Boeing supports WWF and the Round Table on Sustainable Biomaterials (RSB) in creating workable solutions for aviation

biofuels. WWF's active research role with government, South African Alrways, farmers and related stakeholders, serves to

understand the physical and environmental limits to the supply of biofuels for aviation in terms of available resources and ||———

its potential impact on land, water and energy demands in the region, as well as the socio-economic benefits such *‘:T‘JE*:

alternatives may create. "

HSBC S

HSBC's contribution towards the Rhino Programme helps to implement its innovative approach to tackling the poaching @ |

crisis. These funds are instrumental in facilitating key areas around developing understanding around demand for rhino H;IFWI-:

horn, supporting bilateral cooperation, strengthening the judicial and forensic chain to support arrests, prosecutions and |

sentencing of those involved in rhino crime, engaging communities living near rhino populations and working to ensure Ty vironment?inheritRedirect=true
“““““ = HTED'S'WWWWTWV‘/f.orq.za/DhiIanthropic qiving/#
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UNSERE WICHTIGSTEN ERRUNGENSCHAFTEN

dank unserer stark engagierten Teams weltweit

AcCcor Issy-les-Moul

Unternehmen

Accor Gruppe DER KAMPF GEGEN DEN SEXUELLEN MISSBRAUCH VON
Management & Franchise
Jobs

Nachhaltige Entwicklung

Partnerprogramm

NZEPIS g GESUNDE UND NACHHALTIGEERNAHR

| e Iy Y

Quelle: https://all.accor.com/de/sustainable-development/index.shtml
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ACCOR
LIVE
LIMITLESS

Accor Issy les-Moulineaux, France (hotel and catering sector)

ACCORHOTELS

Feel Welcome

Empfang > Planet 21

OUR GOALS FOR 2020

e Every year, one major innovation to interact with = Every year, one major innovation to
our guests around sustainable development develop alternative and responsible

& 100% of our hotels implemant Planat 21's
16 mandatory actions

‘ models

® Qur "C5R & ethical risks management”
process is deployed among 100%

& 10 key hospitality product categories - ﬁ = m l] of our partners (owners and nominated
ara eco-friendly @ m @ m suppliers)
Engage our GUESTS Co=-innovate
in a sustainable with our PARTNERS
experience to open up
MIT PLANET 21 SETZEN ACCOR POSITIVE . new horizons
+ The employee engagement index
GASTFREUNDSCHAFT IN DIE TAT UM... TR T, N6 » 100% hotels engaged in a citizen or
& Each country implements a health / ROICNORY Proect
Accor ist bereits seit vielen Jahren sehr engagiert und macht vieles méglich. Mit dem i s e e e L Eﬂ Planet 21 ||I {B = 100% of our hotels implement
Programm Planet 21 setzt sich das Unternehmen ehrgeizige Ziele, die es bis 2020 e 35% of hotels' General Managers m f W ;‘:‘;Iil’f‘;:;:‘ against child sexual
anhand von 4 Leitlinien erreichen will: mit seinen Angestellten zusammenarbeiten, are women by 2020 Act as an Vi R hand
: Scte i ¥ T ocai ; ; Inclusive ith local * 10 milli »as plan itt
seine Gaste ins Zentrum riicken, mit seinen Partnern gemeinsam Innovationen » Employees’ perception of the Group's  company for L2 PO gaLb Yot A }gr'.;;le'%rlatr}zi*f}fﬁzr;f ;;"‘EE:?:" Lol
einfuhren, mit den Menschen vor Ort an zwei wichtigen Faktoren, der Erndhrung nigh level of CSR engagement our PEOPLE Acting ror S kit Tirihat ; '

Positive Hospitality

5 increasing CS5R index

und Gebauden, zu arbeiten.
~ TH?
. i Atd i -

R g Ju e for zero food Move towards e 100% of renovated or new hotels are

RO TREE et ste & healthy carban neutral low carbon builldings ([owned and leased hotels)

e sustainable FOOD BUILDINGS = —

L Il?.-.l Ji] -'I 1L 25 l."|-\.-'r:q.5|l L2 '.I:"I_-_-'..' l_.|_I|' - _5:.':- |_|'. BREroY CONs L“_.ll T per room and

charter on healthy & sustainable food ¢ aF wak nsumption pet e e P08
=k L Wapar Co JLELIT) e RICIOTL Evy L0010

e 1,000 urban vegetable gardens in our (OwWne: -| eased and managead hotels)

Ll & 55% of waste from hotel operations is recovered
1
HSLU DRIVE THE CHANGE TOWARDS POSITIVE HOSPITALITY, WHEREVER WE ARE

Quellen: https://all.accor.com/de/sustainable-development/index.shtml
https://accorhotelscomms.com/newsletter/luxe/2019/issue 02/spotlight-pdfs/Accor-Planet21.pdf
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Sustainability for which types of business?

'... applicable to all forms of tourism & product offerings ..." Il!

Airlines, cruise companies, destinations, cable car companies, hotels, outdoor tourism, snow sports schools,
event organisers, tour operators, incoming agencies, for all in tourism also after Covid-19.
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"This photo" by Unknown Author is licensed under CC BY-NC-ND "This photo" by Unknown Author is licensed under CC BY
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https://www.flickr.com/photos/27917561@N00/15411983672
https://creativecommons.org/licenses/by-nc-nd/3.0/
https://foto.wuestenigel.com/swiss-a330-flugzeug-startet-vom-flughafen-zurich/
https://creativecommons.org/licenses/by/3.0/
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Sixthly, this means that there are already
many great and even excellent
approaches and examples in our sector.
They prove a) the feasibility and
b) the manifold benefits.
The time for waiting, in the sense of
"does 1t bring anything?", has expired
and Is no longer justified.
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"Many labels... much confusion...”
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OO. Founding organisations:

\, UNITED NATIONS

N\, FOUNDATION
+

UNWTO, UNEP, Rainforest Alliance
+
a coalition of 32 partners

v

OO. Global Sustainable Tourism Council



Three different "standards” or criteria catalogues:

e Destinations

« Hotels

https://www.gstcouncil.org/ . Tour Operators

@
L=l
w_: GS I C ABOUT GSTCCRITERIA CERTIFICATION TRAINING MEMBERSHIP EVENTS NEWS DONATE —— @ Q

GSTC Criteria

' Global standards for sustainable travel and tourism

i

For Hotels &
Accommodations

For Tour
Operators

For Destinations For Corporate & For Certification For Travelers
& Governments Business Travel Bodies



GSTC Criteria Development

First development of GSTC criteria - definitely not a quick fix:

 More than 80,000 relevant persons were invited to comment

« Analysis of more than 4,500 criteria from more than 60 existing certification standards and other
voluntary criteria, principles and guidelines.

« Worldwide applicability

« Revision every few years

HSLU



GSTC criteria as basic standards

The GSTC criteria provide the framework, NOT the solution.

The criteria and indicators indicate what should be done, NOT how it should
be done or whether the goal has been achieved.

The genius of it all: 100% individual application! The structure, character
and identity of the company/destination remain untouched! I.e. the
standards are not a template and not a restrictive corset!

HSLU



Levels of safety & quality oQ: GSTC

Global Sustainable Tourism Council

3rd party ceriification by an
accredited certification body

3rd-Party Certification
(Only supposedly impartial)

2nd-Party verification
(Impartiality is not assured)

1st-party evaluation
(Parfisan, biased)

Zero check

HSLU



Sustainability certification "theoretical” pros & cons

Disadvantages

« Resources: Time & Money & Competences

Advantages

« Roadmap, structured

 Developed, checked, optimised, tested, practical
« Comprehensive view

« Keeping at it, motivation, internal commitment, expectations

HSLU



A certificate as a management tool: Why become certified?

1. Credibility: Develops entrepreneurial performance in a structured way for the benefit of the company, the
guests/customers and the business environment.

2. Visibility: Shows guests / partners / stakeholders that the company/destination has sound management.

3. Efficiency: Improves strategic and operational work and one works more efficiently.

4. Goal-oriented: no more hip shots, but structured and comprehensive sustainability management
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Actively Green Standard

The Actively Green standard is the core component used in the Actively

Beawver Cresk, Colorado, USA through a partnership with Sustainable Tre
businesses incorporate sustainability best practices into their business
Anather component of the Program is the Mountain IDEAL destination =

Adverture Green Alaska began in 2007 a3 a statewide effart to grow sust
practicing ecanarmic, emaranmental and social sustainability. It is Alaska's
created entirely by valunteers. The program came under the Alaska Trawe
program in Alaska and increase the programs credibility through the dens
the GSTC Criteria for tour operators and accommodations.

Biosphere Standard for Tour Operators

Biosphere Tourism is a standard by the Responsible Tourism Institute (F
mare than 20 years responsible tourism at an international level. Throu;
Developrment by measuring the contribution of tourism to the 17 Sustai
indications of the Paris Agreement against Climate Change.

Chile Sistema de Distincion en Turismo Sustentable (SER!

BIOSPHERE
DISTINCION The Chilean national systern for distinction of sustainable tourism
Costa Rica Certification for Sustainable Tourism (C! Turismo progressed in any field of sustainability, differentiating its membe

Sustentable organization's commitrment to sustainability.

The Certification for Sustainable Tourism (CST), established by
ruidelines for hotel properties and service providers to build t
the managerment and impact of the natural, cultural and sacia
award certification include: business management; social, cult
management of specific indicators accarding to category. Mor

e
[ S

SNca j

EarthCheck Evaluate and Company Standard

,I,L'\l'“l
.

o LR
r ]

n”**_-.a mj'::*_‘:'f-‘: The purpose of EarthCheck Company Standard is to provide organisation
o sustainability. This Standard includes requirements specific to other man
occupational health and safety, risk management and corporate social re
other management systerms. The Standard ensures a high level of alignm

HCMI, the SDGs, and the GSTC Criteria. EarthCheck Evaluate asseszes an

EARTHCHECK

Ecotourism Australia’s ECO Certification Standard

GreenStep Sustainable Tourism Standard

Sustainable

PGreenStep

s GSTC-Recognized Standards for Tour Operators

GreenStep's Sustainable Tourism standard is used by GreenStep Solution:
Tourism program which provides tools, resources, and consultative support to des
tourism industry. The Sustainable Tourism standard enables tourism busi

perfarmance in several key categories; management, social, economic, natural, cultural, and ervironmental.

Mauritian Standard on Sustainable Tourism: Blue Oasis

The Mauritian Standard on Sustainable Tourism (M5 165:2019), Blue Oasis, was developed to guide the
tourism industry in Mauritius. The focus of the Sustainability Tourism Standard is to address requireme

rmonitored and evaluated for continual improvernent of the sustainability of the tourism industry in M:

N its effect on land, air, water and other arganism and ecosystem of the island. The social-cultural impac
% structure and cultures a3 well as economic impacts categorised as direct, indirect or induced. These re

Piltis Lok

Preferred by Nature Sustainable Tourism Standard for Tour Operators

* The Preferred by Nature (Formerly NEPCon) Sustainable Tourism Standard for Tour Ope
k farmer Rainforest Alliance sustainable tourism standard that is divided in three fields de
Preferred arganization's performance regarding their business, sociocultural and environmental p

b by Nature" Tourism Standard for Tour Operators is structured around
destinations are preserved through the implementation of

ecosystems, promote the rational use of natural resources, the protection of biodiersity 2
derived from climate change; That the social and cultural developrment of the communitie:
activities that they are involved in, and a3 a result, their Ivelihoods; That tourism activities
cultural expressions, while at the same time protecting and emphasizing the importance o

Sustainable Travel Ireland

o B inabl Sustainable Travel Ireland, formerly Ecotourism Ireland, is |

® 3§ TE.E.-Eallpglar?d sustainable and responsible tourism, training and certifying

u - Ireland set out to develop ecotourism in Ireland, and to higl

heritage and ermvironrment were preserved for this and futu

mission but broader, aiming to drive the development of a new, sustainable model for ALL
Criteria to be used in Ireland by accommodations and tour operators.

- Ecotourism Australia (EA) is a non-government, not-for-profit organisation, estal
L( P ( ) the eco and sustainable tourism industry in Australia through building capacity
FTOLRISM operations and systems. Our key program - ECO Certification - was the world's
We are recognised as a credible, national peak body for sustainable and nature-

GREAT Green Deal Certification

HSLU 16. Februar 2023

The GREAT Green Deal Sustainable Certification Program (GGD) represents a way of do
stakehaolders involved in the tourism operations. The GGD standard has more than 40C
operators a map that takes executives and entrepreneurs on a path to be more succes
with employees and their farnilies, the cormmunity, the cultural heritage and traditions

TOFTigers Initiative's Pug mark Eco Certification

The India & South Asian based nature tourism focused organisati

TOF I Igu-h as a part of its attempts to help use the booming market in natur

Sustaining the wild | conservation of forest and wildlife, including tigers. Alongside ove

- lodge mermbers, its promotes a purchasing supply chain campaig

rmaonitaring and advises Governments, States, parks, providers and wisitors on best practice in na
visitars and bordering park communities.

TourCert Industry Criteria

All eriteria catalogues of TourCert are based on the internation

I O U rce rt according to 1SO and EMAS as well as the 150 guidelines for co

the international regulations of the Global Sustainable Tourism
Travel for Tomorraw

Travelife Standard for Tour Operators & Travel Agents

i The Travelife Standard for Tour Operators & Travel Agents integr:
l on leading international sustainability and C5R standards and gui

- tool to improve their own sustainability as well as that of their sug

I ravell e sustainability (based on G5TC) and Coarporate Social Responsibilit
Sustainability in tourism conservation; Water and waste management; Greenhouse gas e

relations; Ecosystermn conservation; Cultural impacts; Health and 3
Welfare



GSTC Industry Criteria for Tour Operators

GSTC Industry Criteria with performance indicators for Tour Operators

The Global Sustainable Tourism Council (G5TC) Criteria and Suggested Indicators for Tour Operators were created in an effort to come to a common
understanding of sustainable tourism, and are the minimum that a Tour Operator (a provider, operator, and/or seller of travel products) business should
aspire to reach.

The Tour Operator Criteria are organized around four main themes: effective sustainability planning, maximizing social and economic benefits for the local
community, enhancing cultural heritage, and reducing negative impacts to the environment.

The Criteria for Tour Operators are the same as for Hotels, and both are identical to the GS5TC Industry Criteria, but the Performance Indicators vary between
Tour Operators and Hotels. NOTE: Prior to December 2016, G5TC offered the combined Hotel & Tour Operator Criteria, but have now separated them for two
reasons: 1) to create distinct Performance Indicators for each; and, 2) to create a framework for future additional subsector Criteria (examples may include
Attractions, Cruise, MICE, Transport, etc.)

HSLU 16. Februar 2023 Seite 138
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(A) Demonstrate sustainable destination management

(B) Maximize economic benetfits to the host community
and minimize negative impacts

(C) Maximize benefits to communities, visitors, and
culture; minimize negative impacts

(D) Maximize benefits to the environment and minimize
negative impacts



Criteria & Indicators = they are not coercive measures, but motivation & creativity ideas!

[ ] g P n
w : G STC GSTC Criteria & Indicators w - G S I C GSTC Criteria & Indicators
o ‘I

Industry — Tour Operators Industry — Tour Operators

Global Sustainable Tourlsm Councl Glabal Sustalnable Teursm Caunci
A7.4 Acceis Tar all a. Sites, buildngs and activities are accessible to persors with ) ) ) )
. physical disabilities and athes al needs, a appropriate B4 Local entrépremnturs 2. ‘Where appropnate, the organzation provides advice and
..provide access and information for persons with to the nature of the operation. . support to local service praviders with whom it engages, on v e
special needs, where appropriate. b. Clear and accurate information is pravided an the kevel of The arganization supports local entrepreneurs in the the quality and sustainabulity of thesr senace.
accesibiliey. development and sale of sustainable products and b.  Qpportumities fior jolut wentunes and partnerships with locsl /\/
c. Accessibility & certfied or checked with relevant carvices that are based on the area’s nature, history entrepreneurs are considered and pursued wherne i
experts/imer bodies. and culture. approgriate.
AB Land, water, and property rights a. On sites owned and operated by the coganization or over
- _ which they have direct influencefcontrol, land ownership
Acquisition by the organization of land and water ) tamrmmrg gk i dhocumabnibned o .
rights and of property is legal, complies with local b. User and access rights far key resources, including land and BS Exploitation and harassment 2. The organization has a docwmented paolicy agamst
communal and indigenous rights, including their water, are documented where applicable. _ _ _ _ explaitation and harassment of vulnerable groups.
free, prior and informed consent, and does not c.  There is documentary evidence of communication, Tha: prganiztion hies Implememied & policy Against b. Action is talen to communicate and implement the policy.
require involuntary resettlement. corsultation and engagement with local and indigenous commercial, sexual or any other form of exploitation | ¢ The prganization engages with the local community, in
cammurities. or harassment, particulary of children, adolescents, destinations where it is particularly active, in warking
d.  Evidence of free, prios s |aformed congent of local wamen, minorities and other vulnerable groups. aganist explortation and harassment.

communities & dooumented, where relevant |showang no

d. Recordsof ke d show absence af
inwoluntary resettlement or land acquisition). eL af employee ages are kept and show

arry form of child labour {as defined by ILO).
e. The organization supports action agairest cheld sex toursm

A9 Information and inter pretation 2. Informationfinterpretation matemal about the natural and
f. Services prowders and premises where there = any

cultural heritage of areas visited & avalable and provided

The organization provides information about and

bos custamers. evidence of possible exploftation are not contracted or
interpretation of the natural surroundings, local b. StaH are iformed and tramed about Ehe natural and vinEed -IE :‘-II;.I'
Culture, and cultural heritage, as well as an cultural heritage of the areas visited. i
explanation of appropriate behaviowr while visiting c. Information is provided to customers about appropriate
natural areas, living cultures, and cultural heritage behavicur in the areas wsited.
sites,

Bb Equal opportunity a. The crganization has dentified groups at rsk of
_ . des craminatian, including women and local minonties.

A1D Destination engagement a. Theorganization is in contact with the local Destination The organization offers employment opportunities, b. The proportson of employees drawn from each of these

| | Mearuagptsnent rggankzation or squivslent body in thane including in management positions, without R —
The ﬂ'l"EEI"IIIﬂtlI’.'II'I is imvalwed with sustainable kcations whtr it i imertt Scthne. disc rirmination DT.E.EI'II:'E'. FACE, rEIIEIl:ll'l. dlﬂhllrﬁrﬂr £ inbernal FI":II'HII“ TN pp— n——, 1 — groups.
tourism planning and management in the b. The organization engages in the planming and management in ather ways.
destination, wherg such opport unities exist. of sustainable tourssm in those destinations where it s
miost achnse.
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SECTION A: Demonstrate effective sustainable management

Criteria Indicators SDGs
A1 Sustainability management system - _

1. The Sustainability Management System is clearly documented.
management system that is suitable to its size and scope, addresses quality, human rights, health and safety issues.
environmental, social, cultural, economic, quality, hurnan rights, 3. The 5M System includes consideration of risk and crisis
health, safety, risk and crisis management issues and drives management.
continuous improvement. 4. Documentary evidence shows implementation of the SM

system.

5. The SM System includes a process for monitoring continuous
improvement in sustainability performance.

A2 Legal compliance
e tourism planning and

1 opportunities exist.

1. An up to date list of all applicable legal requirements is
1 PEAGE, JUSTICE
ANDSTRONG

The organization is in compliance with all applicable local, national maintained.
. i . i i i i i i 1 STITUTHNS
and international legislation and regulations including, among others, 2. Certificates or other documentary evidence show compliance ——

health, safety, labour and environmental aspects. with all applicable legal requirements.
3. Legal requirements in all countries of operation are understood

and met.

A3 Reporting and communication
1. Regular reports are made available on sustainability

performance.

2. Sustainability policies and actions are reported in external and
internal communication material.

3. Communications contain messages inviting consurmer and

stakeholder support. 1? PARTHERSHIPS
FOR THE GOALS

The organization communicates its sustainability policy, actions and
performance to stakeholders, including customers, and seeks to
engage their support.

s for local infrastructure
les of initiatives include
nd projects which address

B2 Local employment

Local residents are given equal opportunities for employment and
advancement, including in management positions.

HSLU 16. Februar 2023

Al

1? PARTNERSHIPS
FOR THE GOALS

&

1. The organization is in contact with the local Destination
Management Organization or equivalent body in those locations
where it is most active.

2. The organization engages in the planning and management of
sustainable tourism in those destinations where it is most active.

senefits to the local community and minimize negative impacts
Indicators SDGs

L : N GOOD HEALTH
1. The organization supports initiatives with local communities in

AND WELL-BEING
areas where it is particularly active.

2. The level and nature of contributions made to schemes in the —4/\/\'
local communities is recorded.

3. In selecting service providers and products/experiences to
feature in programmes, the organization favours those that QUALITY
engage with and support local communities. EOBGATION

L]

DECENT WORK AND
ECONOMIC EROWTH

o4

1. The organization seeks to provide employment opportunities for
local residents in its operations and activities.
2. The organization monitors the level and proportion of
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many languages:
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Arabic
Catalan
Chinese
Czech
French
German
Greek
Indonesian

Japanese

Korean

Lao
Portuguese
Russian
Spanish
Thai
Vietnamese
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TourCert

5. 1/7
Travel for Tomorrow g

o * A concrete example of implementation
Criteria Catalogue for Companies

May 2027

1.1 Mission Statement/Guiding principles

The company has a set of guiding principles or a mission statement which has been published on its website
and includes the management of following aspects: (i) human rights, (i) working conditions, (iii)

conmatitty e et meenent 2BusinessData
1.2 Sustainability Manager

The management takes responsibility for CSR and has appointed a person in charge of CSR, with sufficient 2.1 Economic It!hil‘l:]"
competencies and time budget. The sustainability representative coordinates the internal sustainability The company reqularly collects data on economic stability.
duties, engages and motivates staff and is contact person for external stakeholders. 2 1.1 Revenue structura

1.3 Legal Compliance

2.1.2 Development of turnover over the past three years
The company ensures that all relevant laws and all applicable local, national and international obligations are

met (e.g. health, safety, labour, environmental, anti-corruption). 2.1.3 Turnover per employee
1.4 Human rights 2.1.4 Turnover sales
The company has identified the relevant human rights aspects and risks and established procedures for 2.1.5 Expenditure pattern

carrying cut due diligence.

2.1.6 Pr rti %) of th i ining in the destinati
The company guarantees that its business practices comply with the rights and co-determination of local oportion (%) of the price remaining in estination

communities and is guided by internationally and nationally best practices and locally agreed guidelines. 2.1.7 Turnover per guest/night
1.5 Risk management 2.1.8 Average duration of stay (Days)
draw consequences for tourism services. Responsible employees are trained for acute safety and health risks

for tourists by appropriate bodies. 3.1 D'I'Hlln-prrlll'lt of offers
1.6 Stakeholder Analysis

The company has identified its internal and external stakeholders (e.g. by stakeholder mapping) and has
assessed mutual interactions.

The company regularly evaluates the degree of sustainability in its own travel products.
3.1.1 C5R Index (%) product development

1.7 Stakeholder Dialogue 3.2 Accessibility
The company is in an active CSR dialogue with its stakeholders, provides information on its own CSR The company provides barrier-free access and surveys the proportion of barrier-free beds. Appropriate
management, and promotes sustainable development among the stakeholders. information is provided for persons with special needs (e.g. on the website).

1.8 Prioritisation of Fields of Action 3.2.1 Percentage (%) of accessible beds

The company has carried out an evaluation, established priorities regarding sustainability topics, and has
identified its most important spheres of activity (portfolio analysis).

1.9 Monitoring and Continuous Improvement

The company has a functioning suggestion system and improvement management in place. As part of the
monitoring of continuous improvements, the improvement programme is updated annually.

110  Swustainability Report

For each certification and recertification, the company prepares and publishes a sustainability report with Seite 144
current data and indicators.

m Sustainable tourism planning on site

The company contributes positively to sustainable tourism planning and management at the destination.



4.1

Information and Communication
The company actively promotes sustainable travel to its customers through transparent communication.

Information about the sustainability of the service providers is provided in an appropriate place.

The advertising messages and images used in the marketing activities present the places or the destination
respectfully and give an authentic, realistic image of the destination or the preduct.

Customers Satisfaction
The company regularly gathers data on customer satisfaction including perception of sustainability issues.
4.2.1 Satisfaction index (%) customers
4.2.2 Response rate (%) to customer survey
4.2.3 Guide to customer ratio (group size per guide)
4.2.4 Percentage (%) of guests who come back (regular guests)

Guest Information and management of complaints

The company regularly surveys the degree of quality and sustainability in its customer information.

The company actively informs guests on (i) envircnmentally friendly travel to the destination, (ii)
environmentally friendly mobility in the destination and (i) envircnmentally and socially compatible
behavicur on site.

4.3.1 C5R Index (%) customer information

5.7

2.9

Salary

The company undertakes to comply with the minimum wage and cellective agreements. Wages must be at
least living wages and cover the local cost of living.

Overtime regulations

The company has cvertime regulations.

Representation of interests

The company supports the formation of an employee representative body or a works council.
Fairness and inclusion

The company offers fair and equal training and employment opportunities, irrespective of origin, ethnicity,
age, religion, gender, sexual orientation or disability.

Local residents are given equal opportunity for employment, advancement and recruitment in management
positions.

Employment structure
The company regularly gathers data on employment structure.
5.8.1 Number of employees (full-time equivalent)
5.8.2 Number of managerial positions, specialist personnel, apprentices, other employees
5.8.3 Proportion (%) of women in managerial positions
Employee satisfaction
The company regularly surveys levels of employee satisfaction.
5.9.1 Satisfaction index (%) employee
5.9.2 Proportion (%) of participants answering survey
5.9.3 Average length of employment (years)

3.1

Security
The company ensures a safe working environment for its employees.
(Sustainability) training

All employees (including those in the destinations) receive training at least once a year on at least one of the
following topics: (i) human rights, (i) working conditions (including health and safety, risk and crisis
management, efficiency and quality), (iii) environmental protection, (iv) bicdiversity and (v) their role and
responsibility in the implementation of these aspects.

Incentive system and social benefits

The company offers its employees voluntary social benefits, promotion opportunities and other additional
benefits (e.g. mobility allowance, free meals, etc.).

HSLU 16. Februar 2023

&6.1

Suppliers Involvement of service providers

The company involves local businesses in the development and sale of products and services based on the
nature, history and culture of the region.

Supplier Code

The company ensures (e.g. through contractual clauses or a supplier code of conduct) that their suppliers
adhere to basic sustainability principles in the following areas: (i) human rights, (ii) werking conditions, (iii)
environmental protection and (iv) biodiversity.

Survey of service providers

The company regularly conducts a survey of service providers and suppliers and surveys their level of
sustainability.

6.2.1 C5R index (%) Suppliers

6.2.2 Total number of suppliers

6.2.3 Proportion (%) of suppliers surveyed

6.2.4 Proportion (%) of suppliers with sustainability label

Business Partners

The company regularly carries out a survey of its business partners and assesses their level of satisfaction as
well as the quality of the own sustainability communication.

6.4.1 C5R Index (%) business partners



The concrete results:
Sustainability reports

 As proof of fithess.

 And as an inspiration?
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Nachhaltigkeitsbericht 2019

M, klima

{i) neutral

Nationalpark|Region

Schwarzwald

Nachhaltigkeitsbericht 2022

Nationalparkregion Schwarzwald GmbH
Rosenplatz 3/1

72270 Baiersbronn
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LANDER ERLEBEN

't 20194115

Fur uffSereigetheinsame Zakenft

HMEMN UND'DER TOURISTISCHE MARKT
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2015-2017
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Hatur- und Tierpark Goidau, Parkstrasse 26, Postfach, CH-6410 Goldsu
W' TIER|PARK | GOLDAL Telafon 431 BSY D6 6, infoftenpark. ch, weers. tisrpark. ch, CHE- 105,929,559 KWST

spendenkens |BAN CHTS D00 D00 6000 2762 9

Eine lebenswerte Zukunft fiir alle
Der Nachhaltigkeitshericht des Natur und Tierparks Goldau 2020-2030

17, Juli 2020

Als Kompetenzzentrum fir Tier-, Arter- und Maturschutz zeigt, ptlegt, erhélt und schitzt der Natur-
und Tierpark Goldau das lebendige Metzwerk, welches Fflanzen, Tiere und Menschen in
gegensertioer Abhangigkeit voneinander bilden., Er hat den Anspruch, alle Ziskdimensicnen der
Nachhaltigkeit zu bericksichtigen und nimmt seine Skonamische, soziale und ckologische
Merantwortung konseguent wanr.

Der Matur- und Tierpark Gobdau stitzt seinen Machhaltigkeitsbericht auf die 17 Nachhaltigkeitsziele
der International Union for Conservation of Mature JUCK) und orientiert sich an den Werten und
erpifichtungen der Warld Association of Zoos and Aquariums (WAZA),

seveiopment O%WtALS

CIODHIALM ENME CLERS WATER

ERRITe AND SANTINIEN

AN WTLL BN
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This means, seventhly, that sustainability
orientation and the focus on more
sustainable corporate development is
feasible and certainly not witchcraft. But
It requires a real commitment, suitable
structures and consistent action.
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Important considerations

1. Just because you can't do something perfectly doesn't mean you shouldn't do it at all.

2. Everywhere there are concrete and achievable steps to make improvements or reduce negative
Impacts.

3. There are plenty of good examples in the industry - learn from each other.

4. If your own resources and competences are not (yet) sufficient, why not take a coach on
board? As a third opinion, driver, motivator, provider of tact and ideas ...

5. Sustainable travel products should NOT be seen as an addition to the existing offer, and NOT as
niche products.

6. Step by step, the tourism sector must be made more sustainable! From the supplier side - but
also from the traveller side!

/. The larger the market share of sustainable travel offers, the less alternatives our travellers will
have and the fewer resources are needed.

HSLU
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I know that becoming (more) sustainable is a demanding path.
But it is worth it!




Once at the top, the view is breathtaking.

Resp. the entrepreneurial performance will be more valuable.




... I look forward to digital networking to continue the exchange.

Linked [}

4

UI‘S WﬂgEHSEH - Hochschule Luzern - Institut

: e . fir Tourismus & Mobilitat ITM
Expert in Destination Management & Sustainable Development

Themen: #tourism, #destinationmanagement und #sustainabledevelopment
Metropolregion Luzern - Kontaktinfo

3.081 Follower:innen - 500+ Kontakte

HSLU



HSLU titzs

Thank you for your interest and attention.

“All the best" on the coming (sustainability) path!

Hochschule Luzern

Wirtschaft

Institut of Tourism & Mobility ITM
Prof. Urs Wagenseil

Co-Head Competence Center Tourism

T direct +41 41 228 99 24
urs.wagenseil@hslu.ch

FH Zentralschweiz
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